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BIG RURAL MARKET SEEN 


| | Ten-Year Record 


Crops to Boost 
Farmers’ Income 


_ 


Trails 
—— 
Three Wheeling 
Summer Shows 
Coleman Pitches 
Brass Hats Sail 
> 


by 
Jack Weed 


Trailer Buying for Fall 
Already Started in 
Farm Sections 


By E. M. LUBECK 


DETROIT.—Reports from 
the United States depart- 
ment of agriculture and 
various states on crop con- 
ditions and incomes, sub- 
stantiating earlier reports 
that the farm income for 
1937 would be the greatest 


in 10 years, opens a market for 
trailer manufacturers and deal- 
ers handling house trailers which 
should eliminate any doubt in 
their minds as to where they 





HREE WHEELERS are com-| HILLSEYE VIEW OF THE TRAILER SHOW held during the summer meeting of the Automobile 
ing for heavy trailers if the | Tourists Assn. at Orchard Beach Park near Manistee, Mich. Under the shady apple trees, 24 trailer 
experience which your column/coach manufacturers and dealers exhibited 72 models. Parts exhibitors on the grounds used trailers as 
conductor has had in driving| showrooms as well. Only one exhibitor, Bendix, used a tent to house his display. This show ground 
them is any criterion. This past | immediately adjoined the camping grounds of the tourists and members of the association who attended 

this summer meeting. At night the grounds were illuminated by flood lights playing on the different 


exhibits as well as the lights from within the vehicles. 


Two Shows are Well Patronized; 


week on my annual pligrimage to 
the shrines of trailerdom at the 
camping spots of the two large 
national trailer tourist organiza- | 
tions I drove a Silver Dome third | 
wheeler. Some few weeks ago I | 
drove the Palace. Neither played | 











) 


4 
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any terrifying tricks nor did I 
at any time experience any dif- 
ficulty making them do anything 
that a two wheeler will do. 
” . + 

BEFORE STARTING out with 
the Silver Dome I tried some ex- 
periments in my own back yard. 
I took it out to my summer place 
for the good wife to load for the 
trip. The road into my cottage 
is about one-third of a mile long 


and entirely made by cars fol-| 


lowing a track over a rough 
field. There is a ridge in the 
center with grass on it that is 
kept mowed to a_  three-inch 


height by the axles of the cars manufacturers but deserved bet- | 


that are driven over it. A hard 
rain the night before had washed 
out part of the trail. Yet I took 
the 19-foot custom job into my 
place at about 45 miles an hour, 
without an unseemly wiggle. 

* + # 


MODERN TRAILERING is cer- 
tainly deluxe camping. The con- 
veniences offered in the oven 
cook stove, the flush type toilets 
and present trailer beds enables 
trailerites to take the comforts 
of city life with them 
wilds. Add these modern trailer 
improvements to the facilities 
provided even in our state parks 
and one can nearly carry his 
daily ritual of life into his vaca- 
tion trips back to nature. For in- 
stance our folks at Manistee 
danced Saturday night to music 
provided by a hill billy orchestra 
and went to church and Sunday 
School in the same community 
hall on Sunday. The Detroit Sun- 
day paper was ready as soon as 
breakfast was over Sunday morn- 
ing. Yet within a short stroll was 
) the fine white sand beach and in- 
| viting coolness of Lake Michigan, 
and within just a short distance 
\ were huckleberry patches, sand 

plains, trails and trout streams 
galore. 


*_ * * 


BILL COLEMAN has _ had 
plenty of fun demonstrating his 
showmanship at the two trailer- 
ite gatherings. This genial prexy 
of the world-famous’ gasoline 
stove and lamp company has well 


| demonstrated talents along side | tT@ 


(Continued on Page 4, Col. 3) 
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into the} 


Election Date is 


As TCT Meeting 
Is Disappointing 


| shows, held this past week in 
states bordering on Lake Mich-| 
igan, were well patronized by} 


ter attendance from the public. 
In Michigan, the 
Tourist Assn. exposition was con- 
ducted 
just outside Manistee, while the 
Tin Can _ Tourists 
among the Indians of the Men- 
|ominee Reservation at Keshena, 
Wis. 

Every manufacturer approached 
expressed himself as_ satisfied 
with the play obtained at Manis- 


| ATA Doubles Gate | 


DETROIT.—Two coach trailer ||| 


Automobile | |} 


in Orchard Beach Park, | 


fraternized | || 





| tee this year. Capt. Edward Jung- 
clas, president of ATA, and Park 
Attendant Al Magnun did every- 
thing in their power to make the 
showing attractive to tourists. 

Regret was expressed by many 
manufacturers, however, that one 
of these organizations does not 
locate its summer meeting in 
some spot farther south and 
closer to one or more metropol- 
itan centers, where prospective 
trailer purchasers and those in- 
terested in how trailers are ac- 
tually used by trailer tourists on 
vacation, could drive to the show 
to see both the camp and ex- 
hibits and be back the same night 
if necessary. 

The use of trailers for touring 
still needs selling to thousands of 
city people and such gatherings, 
if held where city people could 
easily get to them, might serve 
both as prospect lures for the 
trailer exhibitors and the tourist 





associations, 

At the Manistee show there 
were 24 exhibitors showing 61 
ilers. Eleven of the exhibits 


(Continued on Page 9, Col. 1) 





Every Trailer 
Manufacturer 
is urged to attend 


T. C. M. A. 


Annual Meeting 
and election of officers 


Chicago 


SEPTEMBER 15 


Michigan Leads 
In State Park 
Trailer Facilities 


LANSING, Mich.—With 57 out 
of its 60 state parks open to 
trailer tourists and 23 of these 
parks providing electrical service 
as well as_ sanitary facilities, 
Michigan is rapidly progressing 
toward leadership as the trailer 
tourist mecca of the United 
States. Fifty-three of the parks 
provide camping spots and sani- 
tary facilities. 

Figures just released by the 
park division of the Michigan 
department of conservation indi- 
cate that the trailer tourist pub- 
lic is coming to accept Michigan 
as an important summer play 
and camping ground, as last year 
173,765 people camped in the 
various state operated play- 
grounds. This camping public 
represented 48,399 permits of 
which 31% per cent or 15,030 
were for coach trailers. 

According to the state figures 
the average length of stay by the 


(Continued on Page 13, Col. 1) 


‘Name Officers in 


| special 


|| the first annual meeting of the| 


‘|| cers. The meeting will be held in| 


| Representatives 


Set by TCMA 


Makers of Trailers| 


Chicago Sept. 15 


KESHENA, Wis.—The Trailer | 
|Coach Manufacturers Assn. at a 
meeting held here on 
| Tuesday, Aug. 3, during the an- 
nual summer meeting of the TCT 
decided on Sept. 15 as the date of | 





| association and election of offi- 
|Chicago with the Stevens Hotel 
|as the probable meeting place. 

of seventeen 
trailer building companies were 
in attendance at the meeting and 
these included practically all of 
the present leaders in the indus- 
try. In addition to setting the 
date for the annual meeting two 
important committees were ap- 
pointed to go into immediate ac- 
tive service, in an effort to clarify 
two of the most important prob- 


should sell the balance of this 
year’s production. 

Agencies reporting farm con- 
ditions show that a wave of buy- 
ing has struck the rural com- 
munities of the country. Every 
known commodity is enjoying top 
sales. The market this year is a 
natural one for trailers. 

Trailer Trade two weeks ago 
set about gathering data con- 
cerning the purchasing power of 
rural America. The facts show 
that with the continued and 
steady upward rise of farm in- 
come there is every indication 
that 1937 will see the farm in- 
come boosted by more than a 
billion dollars over that of 1936, 
which totaled $9,530,000,000. Late 
July reports indicate that pro- 
duction of most crops would be 
in line with the corn crop for the 
year being the most valuable in 
eight years and estimated at $1,- 
750,000,000. Wholesale prices of 
farm products averaged in mid- 

(Continued on Page 11, Col. 1) 


Trailer Makers, 





lems facing the manufacturers as 
a whole at this time. 

The show committee with J. L. 
Brown of Covered Wagon Co., 
chairman, J. E. Roberts, Alma 
Trailer Co., and Wilbur J. Schult 
jr.. Schult Trailer Co., has the 
task of deciding for the associa- 
tion members where and when 
the national showings of the 1938 
models will be made. This is a 
subject that has been under con- 
stant debate for at least two 
months and some decision must 
be made very shortly as several 
of the manufacturers are making 
their plans to announce their 
new creations early enough this 
fall in order that their dealers 
will have them in time to deliver 
for the late fall trek south. 

A membership committee was 
appointed with A. W. Shields of 
Bender Body Co., as chairman, B. 
R. Scheff of Palace Travel Coach 
Co., Norman C. Wolfe of Silver 
Dome Inc.; K. B. Walton of 

(Continued on Page 2, Col. 1) 


Dealers Tell TT 
Industry’s Needs 


By HOWARD E. HALLAS 


DETROIT.—An_ unanticipated 
shift in buying trend, unwar- 
ranted caution on the part of 
finance companies, inadequate 
camp and parking facilities, un- 
favorable local regulations, un- 
satisfactory sales set-ups—these 
are cited by trailer dealers and 
manufacturers as the principal 
impediments in the way of trailer 
sales progress, according to a 
survey recently completed by 
Trailer Trade, 

Asking prominent figures in the 
industry what they believed to be 
the greatest deterrents to trailer 
advance, TT was told with un- 
usual frequency that either the 
fundamental buying - motive be- 
hind the majority of sales under- 
went an overnight change or that 
that buying motive was improp- 

(Continued on Page 15, Col. 8) 





Committees Are Appointed j 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


TCMA Sets Sept. 15 as Date for Annual Election 
Show and Membership 


o— 


(C ontinued ‘from } Page 1) 


Fleetwheels- Coates Division of 
Fleetwings Inc.; and A. J. Ste-| 
vens of Stevens Trailer Co. This 
committee is charged with the 
duty of contacting every impor- 
tant manufacturer in the indus- 
try to acquaint them with the 
aims of the T.C.M.A. and the 
need for a united manufacturer 
front under one banner. It is the 
desire of all of the manufacturers 
now members of the association 
that every coach trailer manufac- 
turer now in production become a 
member of the association and 
have a representative at the an- 
nual meeting. 


The need for a strong manu- 
facturers association in the trail- 
er industry has been very appar- 
ent for some months and particu- 
larly so during the past two 
months. The longer the manufac- 
turers continue to let a small 
group try to do the necessary 
things that this young industry 
finds absolutely necessary to do 
in order to protect and promote 
its business interests, just that | 
long will the industry find that | 
only part of a job is being done. 


The meeting at Keshina was 
accredited by those who attended | 
as being one of the most worth- 
while meetings the T.C.M.A. has| 
ever held and it is believed that | 
it will result in a unified backing | 
of all of the trailer manufactur- 
ing interests under one head with | 
a unified program of accomplish- 
ment mapped out in the very} 
near future. 


If every manufacturer will de-| 
termine to be at the annual meet- 
ing in person or send an accred- 
ited representative it is believed 
that at that time a strong con- 
crete and constructive program 
can be mapped out for the com- 
ing year that will be within the| 
means of the manufacturers to 
finance without undue hardship 
on any one builder and the re- 





sultant good from legislative, 
traffic, merchandising and indus- 
try promotion will produce divi- 
dends on the membership invest- 
ment satisfactory in every way to 
every member. 

Among the 
manufacturers 
who attended the Keshena meet- 


|ing were E. M. and B. M. Harris, 
Harris Caravan Coach Co.; H. A.| 
| Meier, Indiana Coach Co.; 


W. C. 
Henning, Seminole Coach Co.; E. 
G. Mann, National Coach Co.; 
Earle Robinson, Royal Wilhelm 
Furniture Co.; A. W. Shields and 
John Moehler, Bender Body Co.; 
J. L. Brown, Covered Wagon Co.; 
N. C. Wolfe, Silver Dome, Inc.; 
H. A. Hill, Elear Coach Co.; 
Schult sr., W. J. Schult jr., and 
W. O. Wells, of Schult Trailers, 
Inc.; George Miles, Vagabond 
Coach Co.; C. M. and Mrs. Lutes, 
Kozy Coach’ Co.; O. L. Chaney, 
Oakes Coach Trailer Co.; B. R. 
Scheff, Palace Travel Coach Co.; 
Carl Schelm, Schelm Bros.; J. E. 
Roberts and Frank Joyce, Alma 
Trailer Co., and a representative 
from the Dixie Roamer Co. 
Representatives of several parts 
manufacturers, publications and 
show bodies were at the Keshena 
meeting but because of the seri- 
ous discussion along organization 


lines that was scheduled to come | 
up it was felt by the manufac-| 


turers that this meeting should be 
closed to trailer 
only and these representatives 
were asked to step out of the 
meeting following the reading of 


the secretary’s report. Several of | 


these gentlemen were inclined to 
| be a little disgruntled by this ac- 
tion. It is felt however that it is 
est for the manufacturers to 
|}meet in closed session for the 
|} present and until they have} 
ironed out their own internal or- 
ganization problems without in- 
terference from any 
source. Once they have accom- 
plished the unifying of a strong 


| trailer manufacturer organization 


New Distributor Named 

KESHENA, Wis.—A. W. Shields, 
general sales manager of the trailer 
division of the Bender Body Co., 
has announced appointment of the 
Wisconsin Trailer Sales Co. at Mil- 
waukee as the distributor for Bender 
All-Steel Travel Mansions and Com- 
mercial Coaches. The company, 
headed by I. G. Schmidt, will carry 
a complete line of Bender Travel 
Mansions and Commercial 


| 

“THE SCHOOL TEACHER of 
the Trailer Industry,” Milo Miller, 
emerges from one of his latest 
creations built by his new com- 
pany, National Trailer Coach Co. 
Miller is called the school teacher, 
because from his pioneering in 
Elkhart some six or seven other 


Coaches. | 


among themselves they can then 
easily and gracefully make provi- 
sion to admit the parts makers | 
into organization meetings and 


possibly into some phase of the | 


association itself. That question it 
is felt however should be left up 
to the trailer manufacturers to 
decide in the proper time. 


All-Steel Swing 


Seen by Henning 


In spite of the 


NOVI, Mich.- 
fact that but a comparatively 
few makes of trailers on the 
market today are of all steel con- 
struction, the public is just as all 
steel-minded regarding trailers as 
they are regarding cars, accord- 
ing to W. C. Henning, president 
of the Seminole Coach Co. 


“Other things such as interior 
design or some gadget may sway 
them in their purchase of a 
trailer today but the safety ad- 
vantage of steel construction has 
been thoroughly sold the traveling 
public by motor car companies in 
their national advertising,” Hen- 
ning declared. “The only reason 
I can see that keeps the public 
from going steel 100 per cent in 
their trailer purchases today is 
that but a comparatively few 
buyers ride in their vehicles when 
on the road. 


“In our business we are finding 
more and more smaller manufac- 
turers and distributors handling 
trailers not of steel construction 
coming to us to furnish them with 
our steel chassis to round out 
their line so that they will be 
able to serve that portion of the 





trailer companies are said to 
-have received their start. 


public who demand steel,” he as- 
serted. 


seventeen trailer | 
representatives 


W. J. |} 


manufacturers | 


outside | 





Joyce Appoints 
Roberts as New 


Alma Sales Head 


ALMA, Mich.—Frank H. Joyce, 
president of the Alma Trailer Ce., 
has announced the appointment 
of J. E. Roberts 
as vice - presi- 
dent in charge 
of sales. Rob- 
erts recently re- 
signed as vice- 
president in 
charge of sales 
at Covered} 
Wagon. 

A veteran in| 
the automobile 
business, as well 
as in the trailer 
business, Roberts was formerly 
with Cole Motors and Hupmobile. | 

“The Alma factory, located as| 
it is in the old Republic Truck | 
Co. plant here, has among the 
finest manufacturing facilities in 
the trailer industry,” Roberts de- 
clared shortly after his appoint- 
ment. Republic in its hey-day 
|was one of the largest makers of 
|trucks, and the assembly lines it 
used are now being utilized by| 
|Alma to a great advantage, Rob- 
erts said. 

Adolph H. Lichter, formerly a 
designer with Citroen of Paris, 
is credited by Roberts with hav- 
ing instituted many improvements 
in Alma models during the past 
year, especially insofar as increas- 
ling the amount of livable and 
usable interior space is con-| 
| cerned. 


J. E. Roberts 








‘Elear Announces 
| New $375 Model; 
Fully Equipped 


ELKHART, Ind.—A completely | 
equipped four-passenger coach, 
priced at $375, has been an-| 
|nounced here by the Elcar Coach | 
Co. 

Sixteen feet overall, the model | 
has the same under chassis as/| 
| the regular 20-foot trailer, com- 
pany officials state. It is insulated 
in the same manner as the higher 
priced model. | 

Expected to prove popular for | 
sports and low-cost trailer home | 
use, the model is equipped with | 
beds of the inner spring variety | 
with inner-spring pillows. Fea- 
tured among other conveniences | 
is a double-insulated ice-box. 


Noted Carriage-Maker 
Plans Display Trailer 
MERRIMAC, Mass.—The 80- 
year-old J. B. Judkins Co. of| 
Merrimac, once a builder of car- 
riages such as the Goddard| 
buggy, the “rockaway,” victorias | 
and landaus; and later builder of 
custom automobile bodies, has en- 
tered the sales - display - coach 
field. 
A sales coach division has been 
created and Roger G. Nevins who 





for the past nine years has been 
associated in sales executive ca- 
pacities in the automotive and 
sales coach fields has been ap- 
pointed sales manager. 





and Gordon Lennox, 


PAC. 'PandGO With a 
TRavELO 
18 MONTHS TO PAY 


OVER FOUR HUNDRED campers spotted their trailers under the bountiful shade of the trees in the | 
| camping section of Orchard Beach Park, near Manistee, Mich., during the ATA summer meeting. From 
where this photograph was taken, Lake Michigan faded into the horizon over the trees in the background. | 


ON A HOT SPOT. Top, left to right, Harry DeWitt, of Universal 
| Trailer, and Norm Wolfe, of S:lver Dome, seated on the demonstrat- 


some lighting fixtures. 


exhibits. 


'Silbar Is Named 
Advertising Mer. | 


MT. CLEMENS, Mich. — Ap- 
pointment of Robert G. Silbar as 
advertising manager of Covered 
Wagon Co., trailer coach manu- 
facturers, has been announced by 
James L. Brown, vice-president in 
charge of sales. Silbar formerly 


| ing stand of the Trailer Furnace while Ted Vullings, of that com- 
| pany, sticks his head between them. Second from top, Ted Bargman 
(in white) puts on the act of selling Henry Longworth, of Travelo, 
Third from top, Leonard Hinson, of Vagabond, 
of Streamlite, 
Bottom, “Bill” Coleman, of Coleman Lamp & Stove Co., 
tells the ladies how to bake pies in the new trailer range. 


do the barking act for their 


|was assistant advertising mana- 
| wer, in charge of publicity. 

Prior to joining Covered Wagon 

Co. early this year Silbar was di- 
|rector of publicity for Klau-Van 
Pietersom Dunlap Associates, 
Inc., Milwaukee, Wis., advertising 
agency, for two years. Previous 
to that he was a Michigan news- 
paperman and a former corres- 
pondent of Automotive Daily 
News, covering activities around 
Pontiac, Mich. 





MT. CLEMENS, Mich. — En-| 
trance of Covered Wagon Co. into 
the low-price trailer field with a 
new model designed to sell for| 
$298, unfurnished, has been an-| 
nounced by A. G. Sherman, presi- 
dent. At the same time a new) 
plan for merchandising the trail- | 
er was revealed. 


The trailer, to be known as the | 
Pacemaker, will be sold un-| 
furnished, like a home. The pur- 
chaser may obtain a trailer home| 
with a small investment and add 
to its equipment as he desires. 
Factory-built furniture and other 
equipment may be acquired in-| 
dividually or as a group. 

Interior fittings and furnishings 
are so designed they may be in-| 
stalled in a variety of floor plans. 
Individual tastes of owners may | 
govern interior arrangements. 
Covered Wagon Co. has made} 
available a list of furniture, cabi- 
nets, wardrobes, types of beds, | 
cove cabinets, stoves, heaters and | 
other accessories which may be 
added to by the owner, as he de- 
sires. 


The trailer is built so it may 
be shipped knocked-down, effect- 
ing a saving in transportation 
costs, Sherman said. 

The trailer has a 17-foot overall | 
length; is 6 feet 6 inches wide and | 
6 feet 2 inches high. It is mounted 
on the same automotive steel 
chassis, has the same axle, run-| 
ning gear, spring steel drawbar 


Canada Adopts 
Uniform Trailer 


Health Rulings 


VANCOUVER, B. C.—Uniform | 
regulations throughout Canada 
relating to automobile trailers| 
have been adopted by the health | 
department of all provinces. 

In general, the regulations al-| 
ready effective in Manitoba have 
been approved by the other pro- 
vinces. 

For the most part, the regula- 
tions deal with sanitation. These | 
set forth that closets of automo- | 
bile trailers must be of the re-| 
movable receptacle type, flyproof, | 
provided with satisfactory fans | 
for ventilating and of such con- 
struction as will permit of proper 
cleansing and disinfecting. Con- 
tainers must be regularly treated 
with disinfectant or deodorant. 
Sinks must have _ removable, | 
water-tight metal containers for 
retention of all liquid waste. 

Discharge of liquid or solid 
wastes on to the ground is pro- 
hibited. All waste must be emp- 
tied into sewage pipes or disposed 
of by other approved methods. 
Tourist camps where trailer park 
must bury or burn solid and liquid 
waste from trailers. Conveniences 
of these traveling houses must not 
be used when the trailers are 
parked in camps. 

It is prohibited to live perma- 
nently in a trailer within provi- 
sions of local by-laws and regu- 
lations. All automobile trailers 
and their occupants are subpect 
to provisions of regulations re- 
specting disease control, under 
the public health act. 





New Trailer Maker Opens 


Its Plant in Camden, N. J. 


CAMDEN, N. J. (UTPS)—Cam- 
den has a new industry, trailer 
building, officially opened July 27 
by Mayor George E. Brunner. The 
new plant is known as the Trailer 
Corp., manufacturer of the Cutler 
All-Steel Trailer. 

Herman Z. Cutler is president 
and the firm employs about 40 
men, It manufactures commercial 
trailers. The official party in- 
spected the factory and the first 
finished product. 





| America in the Antarctic. 
dows are of a new drop type de-| 
is con-| 


| principle of 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Covered Wagon Announces New Low Price Trailer 


Model Will Sell for $298; 
May be Shipped in Parts 


and hitch as higher priced Cov- 
ered Wagon models. 

The body, however, is of an en- 
tirely new design, providing more 


usable and livable interior space. | 


Exterior sidewalls are of tempered 
Masonite, with the interior 
paneled with an insulating board 
in light colors. Among innova- 
tions is a new type of roof, made 
of one piece of Homasote, a com- 
position waterproof 
and insulating material. Homa- 
sote was used by Admiral Byrd 
to insulate cabins at 


sign. Electrical wiring 
tained in the roof, instead of 
under the trailer. Body framing 


is of lightweight, airplane spruce, 


| with a 1%-inch dead air space be- 


tween interior and exterior panel- 


|ing for insulation. 


Because of the construction of 
the trailer it has been possible to 
locate the windows five inches 
higher than in other models. Ad- 
ditional interior room is gained 
by straight up and down walls, 
permitting use of every inch of 
floor space. A sense of airiness is 
achieved which makes the trailer 
interior appear larger. 

“Introduction of the new model 
is to meet demands for a depend- 
able, sturdily built, correctly engi- 
neered trailer home that could be 


| priced to match any pocketbook | 
and fit individual owner’s needs,” 


James L. Brown, vice-president in 
charge of sales, said. “Back of 
this is the sound merchandising 
‘selling them what 
they want as they want it.’ 


“The mass market represented | 
by people of average income is | 
The 


Pacemaker provides low-cost | 


now opened to trailer sales. 


travel and economical living. 
“Among the countless new 
trailer prospects this low price 


will attract are many who will! 


buying is more 
now than building. 


realize that 
economical 


Regardless of how economically | 


they proceed, they simply cannot 
produce a trailer with automotive 
steel chassis and other Covered 
Wagon features at a figure to 
compare with this new low price.” 

Unfurnished, the Pacemaker 
sells for $298, f.o.b. factory; fur- 
nished for $375. 


‘Bendix Transfers 


Perrette to Sales 


CHICAGO.—L. J. Perrette, for 
the past nine years connected 
with Bendix Products Corp., has 
been transferred 
to the general 
sales division of 
the corporation. 

Perrette’s au- 
tomotive expe- 
rience began in 
the “heat-treat” 
department of 
the old Chalm- 
ers plant as in- 
spector and then 
night foreman. 
Since that time 
he has been as- 
sociated with Pierce-Arrow in 
production research; with Pack- 
ard as tool engineer and plant 
layout; with Buick in efficiency 
engineering. 

He also was tool designer and 
later chief inspector of the axle 
division of Hudson, and later 
served with Salisbury Axle as 
assistant production engineer. 


L. J. Perrette 


Exports Increasing 


MT. CLEMENS, Mich.—Export 
business in the trailer field is devel- 
oping rapidly, according to J. L. 
Brown, Covered Wagon vice-presi- 
dent in charge of sales. Most recent 
Covered Wagon shipment went to 
Beira, Mozabique. Export trailers 
are packed in large wooden shipping 
cases. 


wall-board | 


Little | 
Win- 
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SEVERAL VIEWS of the new low-priced Pacemaker announced 
by Covered Wagon, which is designed to sell at $298, f.o.b. factory, 
unfurnished. Factory-built parts may be added at the owner’s con- 
venience. Top photo shows exterior of the new model. Second from 
top, is an interior view showing how factory-built parts and equip- 
ment may be set in place; furnishings are interchangeable. Third 
from top, is another view of the interior with bed made up, etc. Bot- 
tom photo is a view looking forward in the new trailer, with one of 
the factory-built cabinet and bed arrangements being shown. 





Covered Wagon Appoints 


Distributor tor India 


MT. CLEMENS, Mich.—One of 
the first American-built trailer 
coaches to be exported to India is 
on its way. H. 
B. A. Malik, 
automotive dis- 
tributor 
headquarters in 
Amritsar, India, 
has just 
appointed dis- 
tributor 
Covered Wagon 
Co. according to 
Jenmes & 
Brown, vice- 
president in 
charge of sales. 
Malik is organizing a trailer dis- 
tribution outlet in Amritsar. 

Malik has been instrumental in 
developing American sales_ in 


H. B. A. Malik 


India for both automobiles and| 


radios. He is editor of the Indian 


with) 


for | 





“Review” and is well known as a 
scholar, holding a doctor of phil- 
osophy degree. 

India should prove a fertile 
market for American trailer 
coaches, Malik believes. There 
are more than 380 million people 
there, and the mobility of a trail- 


|}er home, and the ease of opera- 
been | 


tion behind an automobile should 
prove of immediate interest, he 
said. He is planning a series of 
demonstrations in India and ex- 
pects a lively export business in 
trailers to develop. 


More Georgia Licenses 


ATLANTA. — Approximately 4,500 
more tags have already been put- 
chased this year than were sold dur 
ing the entire year 1935, according 
to the Gone motor vehicle depart- 
ment. Trailer tags have increased 
by about 1,000. 








Trailer Health 
Problem Held 
Doctors’ Concern 


DENVER.—The health problems 
created by the automobile trailer 
are the logical concern of every 
physician, said Dr. R. R. Spencer, 
senior surgeon of the United 
States public health _ service, 
speaking at the Rocky Mountain 
Medical conference held in this 
city recently. 

“The trailer presents a direct 
challenge to the doctors of every 
community. It is new and it brings 
with it new problems in public 
health. 

“Despite the fact that many per- 
sons claim the automobile trailer 
is just a fad and will be aban- 
doned quickly, I am convinced it 
is with us to stay,” Dr. Spencer 
said. 

“The growth of a movement 
which involves such social fluidity 
and social locomotion as trailer 
camps, where the population is 
living ‘on the run,’ is bound to 
create problems in tax collection, 
in education of children, in crime 
prevention and, last but not least, 
in disease control. 

“Several states, among them 
Colorado, have passed splendid 
laws setting up minimum require- 
ments for sanitary provisions in 
trailers and at trailer camps. 

“In the construction of the mod- 
ern trailer, the sanitary facilities 
are in line with the requirements 
of a modern home, unstable 
though it may be. Refrigeration 
for the preservation of milk and 
food is necessary, but of greater 
import is adequate water drain- 
age and piping and the construc- 
tion of other sanitary facilities.” 

The ideal plan, Dr. Spencer said, 
would be to have plumbing con- 
nections from the trailer go di- 
rectly to the sewage system of the 
camp. 


Pinches Corp. Set 
To Make Trailers 


NEW YORK.—The Pinches 
Pleasure Trailer Corp., distribu- 
tors for Silver Dome, Ozark, Rex, 
Mullins, Standard, Pierce-Arrow 
and Fleet-Wheels Coates trail- 
ers, has formed a manufacturing 
affiliate, the Pope-Stewart Corp. 

Announcement of a new trailer, 
said to deviate in many respects 
from present trailer standards, is 
expected to be made soon. The 
models are designed by A. J. 
Pope. 

The affiliate also will specialize 
in custom trailers and custom in- 
teriors of the various models dis- 
tributed by the Pinches organi- 
zation. 


Rhode Island to Aid 


The Trailer Tourist 


PROVIDENCE (UTPS) — To 
counteract the trailer bans estab- 
lished by Barrington, Westerly and 
other Rhode Island towns, Louis 
A. Cappelli, secretary of state, has 
declared here that Rhode Island 
would come to the aid of “tin-can 
tourists.” 

Cappelli has arranged to open 
and maintain a _ fully-equipped 
trailer camp on the state-owned 
Goddard Park, located on the 
shores of Narragansett Bay, half 
way between Providence and 
Point Judith. Arrangements will 
be made immediately for the ac- 
commodation of trailer tourists. 


Store Displays Benders 


CLEVELAND.—A complete line of 
Bender Travel Mansions is now car- 
ried by the Higbee Co., one of Cleve- 
land’s leading department stores. 
This line is prominently displayed in 
the sports and outdoor department. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, Wholly through 

12TH. YEAR = the dissemination of NEWS which is timely, 
Ques 8 Eentic and of value—(ADN 6-10-1933) 


WEDNESDAY, AUGUST 11, 1937 


Milestone 


nat water has gone over the dam since the first issue 
of TRAILER TRADE made its appearance one year ago 
next month. Born in ballyhoo and suckled on circus peel, 
the trailer industry had, at that time, as much to live 
down as it had to live up to. It is most encouraging now in 
looking back over the past 12 months that the industry 
has conducted itself nobly in living down the worst parts 
and living up to the best. TRAILER TRADE likes to feel that 
its influence and service during this year of growing pains 
has been a contributing factor to that happy end. 

During the spring and summer of 1936, the nation as a 
whole awoke to the fact that a new industry was in the 
making. Glamorous stories predicting a brilliant future 
for this new vehicle started a gold rush era which led to 
chaotic conditions within the industry itself. Feverish 
efforts to beat a competitor to production and sales out- 
lets fostered many bad business practices and lack of co- 
herence in all branches of this new enterprise. In addition 
to the conditions created within the industry by this bally- 
hoo, outside forces also were aroused. Legislators, always 
on the alert for new forms of taxation, circled the trailer 
producers with buzzard-like attention. Land owners and 
real estate associations, fearful that this new development 
might come to threaten their interest, demanded restric- 
tions and bans which short-sighted city fathers were all 
too quick to grant. Thus ballyhoo was doing as much to 
tear down the industry as it was doing to build it up. 

TRAILER TRADE recognized this and has steadfastly de- 
voted itself to digging up facts about the industry and 
debunking the bunk. In one short year it has come to be 
quoted throughout the country as the one authoritative 
voice—standing as it does as the industry’s only trade 
mouth-piece. It is our belief that in continuing this policy, 
TRAILER TRADE can best serve the interests of the industry 
as a whole. Only by outspoken, constructive criticism can 
the ills which still beset the industry be corrected. It 
is our hope and belief that our criticism during the past 
year has been along that line. And, as we head confi- 
dently for a second milestone, we propose to follow that 
same line with criticisms that are sometimes sharp but 
never acrimonious. Only in this way can we hope to retain 
the support of the industry and only in this way would 
we deserve it. On our first birthday we extend our sincere 
thanks to those who have helped us on our way. May we 
also extend our best wishes for the coming year to the 
industry as a whole, whose performance during the past 
year entitles it to greater success in years to come. 


Shoulders to the Wheel 


MEETING of the Trailer Coach Manufacturers’ Assn. 

has been called in Chicago for Sept. 15. This date is 
little more than a month away and should be ringed on 
the calendar of every trailer coach manufacturer to make 
sure that he is represented there at that time. After 
almost a year of backing and filling, the industry’s leaders 
at last seem to have settled down to a program of co- 
operation that it much needed. 


(Continued from Page 1) 


show barker lines. To paraphrase 
our own Bill Cotton, crack of 
dawn finds Coleman with his new 
range opened up and his seem- 
ingly tireless flow of chatter well 
under way, demonstrating his 


product to an interested audience ! 


of trailerites and campers. One 
only has to see the constant 
twinkle in his eye to know that 
he thoroughly enjoys putting on 
his act. 

a 

WHILE WE ARE writing 
about Coleman we might as well 
pass on to you a story he tells on 
himself. It seems that on the way 
north to visit the trailer manu- 
facturers and the shows he got 
lead foot on the accelerator as he 
left a certain city and was caught 
by a motorcycle officer when he 
was doing approximately seventy- 
five miles an hour. Thinking to 
try and soften the blow, he 
turned that famous Coleman 
smile on the cop and said, “Was 
I going too fast, officer?” The of- 
ficer replied, “No, but you were 
flying too dog-gone low.” 

* * * 

AL MAGNUN, the park atten- 
dant at Orchard Beach Park de- 
serves encomiums from not only 
the campers who attended the 
ATA meet but from every ex- 
hibitor on the show lot. How it 
was possible for him to be all 
over that lot all times of day and 
night no one knows, but he never 
was very far away when any 
service was needed. It can also be 
added that no one had to wait 
very long for the service to be 
rendered whether it was doing 
the monkey act up the pole that 
carried the fuse boxes or helping 
the late arrival find an acceptable 
spot in which to park his train. 

* * ok 

YOU TRAILER DEALERS and 
manufacturers who stayed away 
from Orchard Beach Park missed 
not only a good show in the show 
grounds but one of the finest 
bathing beaches in all of Michi- 
gan. I noted several of our sedate 
manufacturers seemed to be 
rather interested in some of the 
models on display there, espe- 
cially in the early afternoon. 

Ed # of 

COMPARING LAST YEAR'S 
meet at Manistee with this year 
your column reporter noted a de- 
cided change in the type of camp- 
ers’ equipment on the park. There 
were considerably fewer tents 
and house cars than last year and 
the percentage of eighteen and 
twenty foot or larger deluxe 
coaches had risen _ perceptibly. 
The spread in manufacturers’ 
products in use on the camping 
grounds seemed to have widened 
considerably. It looked as if 
about every prominent manufac- 
turers’ product was represented. 

* a * 


* * 


THE MANISTEE Iron Works 
Band gave the ATAers a band 
concert one evening during the 
meet. This band of thirty-five 
members is composed entirely of 
men who worked for the com- 
pany when they joined the band, 
the director is the purchasing 
agent of the firm. 

* * * 

THE BOAT coming back to 
Manistee from Keshena was 
dominated by the trailer industry 
brass hats. Among those who 
fought the battle of the two meet- 
ings and trailer problems were 
Wilbur Schult and Walter Wells 
of Schult; Frank Joyce and 
Adolph Lichtner of Alma; Bert 
Scheff of Palace; Norman Wolfe 
of Silver Dome; Clarence Lutes 
of Kozy Coach; Major Schroeder 
of Liggett Axle; W. C. Coleman 
and Chaney of Oakes Trailer. 
Your commentator was kibitzing 
on the side lines. 

a * a 

AL SHIELDS of Bender Body 
is one of the very few trailer 
builders who is happy over the 
outcome of the Keshena affair. 
When he arrived at Manistee he 
announced that Bender had 

(Continued on Page 10, Col. 1) 


NOW THAT YOU'VE FINISHED 
YOUR MASTERPIECE, M’LOVE, SUPPOSE 
YOU CONSULT THE CLASSIFIED 
SECTION OF THE 


DETROIT FREE PRESS 
FOR A TRAILER WE’D RIDE IN! 


Abandons 


Please be advised that we de- 
cided to not produce the trailer 
recently described in Trailer 
Travel. As a consequence we have 
not filled out the blank received 
from you today. We sincerely 
trust, however, that all trailer 
manufacturers will “get together” 


on this most important matter.— 
Trailer Sales Corp., Omaha, Neb. 


Boost 

Your Trailer Trade, printed 
once a month has been without 
question the greatest help that 
the trailer industry has received 
from any publication. Keep up 
the fine work you are doing.— 





The Trailer Problem 


he automobile trailer, which 
has put a considerable part of 
the nomadic population of the 
United States on wheels, has 
created new legislative problems 
for American cities. 

According to the American 
Municipal Association, 53 cities 
have already enacted laws regu- 
lating the use of trailers by limit- 
ing the period of stay. 

Six of the 10 American cities of 
more than 100,000 population set 
a maximum time which may be 
spent in a trailer camp. 

Of all communities, Ocean City, 
N. J., is the most lenient, per- 
mitting a stay of 120 days. Den- 
nis, Mass., is the most severe, al- 
lowing only 90 days. 

Obviously, the welcome sign for 
trailer folk is being displayed in 
an increasing number of com- 
munities with reservations. 

That suggests the necessity of 
caution on the part of local law 
makers, for careless laws affect- 
ing trailer travel may have a 
harmful effect on the goose that 
lays the golden egg of tourist 
travel. 

Unquestionably, the use of 
trailers by others than tourists 


| presents problems that must be 
dealt with locally, and it is fairly 
clear what is in the minds of 
local law makers. 

They are as anxious as always 
to offer community hospitality to 
pleasure seekers and _ travelers 
who have money to spend. 

They are somewhat less than 
anxious to welcome motorized 
squatter populations to their al- 
ready heavy burdens of municipal 
relief. 

But the trailer is here to stay, 
and that is a good thing. 

Increasing thousands of Amer- 
icans will use it for vacation 
travel. They will journey to dis- 
tant parts of the country, live 
comfortably and _ conveniently 
and see America in a manner 
that best enables them to see it 
well. 

The trailer is, therefore, a tre- 
mendously useful vehicle and the 
trend in American cities is cer- 
tain to be toward making the va- 
cation trailer traveler more and 
not less welcome. 

The whole problem shows how 
complex modern life really is, and 
how motorization seems to in- 
crease the complexity.—The De- 
troit Times. 





Coming Trailer Events 


Aug. 27-Sept. 3—Iowa State 
Des Moines, Iowa. 


Fair, Midwest Trailer Show, 


Sept. 10-15—New York Trailer Show, 7ist Armory, 250 W. 


57th St., New York City. 


Oct. 27-Nov. 3—National Automobile Show, Grand Central 


Palace, New York City. 


Nov. 6-13—Chicage Automobile Show, International Amphi- 


theater, Chicago, Ill. 





Survey Reveals Scope of Local Trailer Regulation 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Large Cities Aiming Laws 
At ‘Permanent Residences’ 


WASHINGTON.—The trailerite, 


nomad of the gasoline era, whose 
increasing numbers leads _ tech- 
nological experts to foresee a big 
new field for manufacturing de- 
velopment, likewise leads the na- 
tion’s cities to foresee a poten- 
tially large tourist industry. 


Most of the trailer ordinances 
passed recently by cities indicate 
that they have an eye to the tour- 
ist trade, according to a new sur- 
vey by the American Municipal 
Assn., yet there is evidence that 
the trailerite, with his house on 
wheels, is also regarded as a pos- 
sible permanent resident, whose 
activities must be regulated. 

Large cities particularly are 
drawing up ordinances aimed 
specificially at the permanent 
resident. The AMA report em- 
braces 53 municipalities, ranging 
in population from 1,569,000 to 
less than 1,000. Eighteen states 
are represented. 

Among the new laws relating 
to trailer residence, six of the 
ten cities over 100,000 which were 
studied include time limits for 
location in trailer camps. The 
other cities with residence limits 
are distributed throughout the 43 





Trailer Visitors 
Must Report to 
Police in Detroit 


DETROIT.—The new trailer 
ordinance which requires De- 
troit’s trailer owners who use the 
vehicle as homes to stay in 
strictly supervised trailer parking 
spaces, had some of the severe 
penalties shorn before it actually 
became effective, last Friday. The 
health department of the city, 
headed by F. Gardner Legg, chief 
sanitary engineer, has allowed the 
trailer squatters a _ reasonable 
time to move before carrying out 
the full limits of the ordinance. 

One of the new wrinkles of the 
ordinance not set forth in the 
bill, but an important interpreta- 
tion of the ordinance, is that all 
visiting trailerites parked in the 
yards or property of’ friends or 
relatives must immediately re- 
port their presence to the police 
department, giving the time of 
arrival and time of contemplated 
departure and under the or- 
dinance no trailer occupied while 
the visitor is in the city can re- 
main in the city more than 90 
days out of any 12-month period. 

Beginning last Friday all exist- 
ing camps were required to ob- 
tain licenses and were given an 
opportunity to present their ap- 
plications and allowed time to 
operate as formerly until the ap- 
plications had been checked over 
according to the regulations as 
set forth in the ordinance. Inves- 
tigations show that only a few 
camps can actually stay in busi- 
ness. Several new and larger 
camps are now in process of for- 
mation and the city officials are 
of the opinion that only a few 
camps will remain in business 
within the city limits. 


Highway Trailer Offers 


Reorganization Program 


EDGERTON, Wis.—The High- 
way Trailer Co. has presented 
preferred stock holders with a 
new plan for’ reorganization, 
which, when and if it becomes 
effective, is expected to result in 
a plant expansion program. Un- 
der the plan a cash payment of 
$10 per share is provided for, as 
soon as it becomes effective. 

It will be deemed adopted as 
soon as 75 per cent of the out- 
standing preferred share holders 
have signed and 65 per cent have 
already signed, according to com- 
pany officials. Stockholders have 
until Oct. 1, 1937, to sign. 


other cities listed, with Dennis, | 
Mass., imposing one of the stiffest | 
restrictions (90 days residence | 
limit in any six-month period). | 
Ocean City, N. J., is the most} 
lenient, permitting trailer dwel- | 
lers to remain in camp for 120 
days in any 12-month period. 

Sault Ste. Marie, Mich., though 
restricting general location to 90 
days in any given’ six-month | 
period, allows the trailerite to| 
settle during winter months in 
excess of that limit, provided he) 
can prove that he is gainfully em- | 
ployed and not likely to become | 
a public charge. 

Although occurring oftener in 
large cities, complete trailer regu- 


wi 
1937 Auring the 








NO OTHER 
THESE NEW 


lation is not restricted to them. 
Smaller municipalities have found 
complete regulation expedient, be- 
cause the trailer tourist often 


prefers the small town and village | 
| for his over-night stay. To pre- 


vent the mobile houses being 
used as semi-permanent resi- 
dences, 16 cities prohibit the re- 


moval of wheels, or the blocking | 


up of the trailer. 
Twelve of these cities stipulate 


that any such alteration removes | 
|the trailer from the city ordi- 
nance and places it under provi- 
or municipal | 


sions of the state 
housing code, or both. Ten cities 
require a _ special permit for 
trailer wheel removal or blocking 
up. 


Adding Camp 
McALLEN, Tex.—Charles T. Sipe 
is adding a 25-car trailer camp to 
his Texas Courts in McAllen. 


| for 
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Dealers Wine Against 


Mich. Haulaway Rulings 


DETROIT.—Michigan state po- 
lice and special police operating | 
under the public utilities com- 
mission have been given strict 
orders to arrest anyone pulling a 
trailer with an “in transit” sign. 

State police are said to be stop- 
ping such trailers as they suspect 
to be pulled away for hire and 
asking the drivers if they are 
hauling the trailer for a given 
sum of money. If the drivers 
answer yes, they are then asked 
a common carrier’s permit, 
which few of them have. 

If the driver states, 
that he is a salesman, mechanic, 


however, | 





clerk, or such, for the dealer in- 


volved, and is not being paid 
specifically for hauling trailers, 
no further steps are taken by the 
police. 

It is within the law for an em- 
ployee who is hired for other 
duties than to haul trailers, to 
haul them; but, paradoxically, it 
is against the law for a person 
hired specifically to haul trailers, 
to haul them—unless he has a 
common carrier’s license. 

Many dealers are also being ad- 
vised that in many states not re- 
quiring license on trailers, the 
rear license plate should be re- 
moved from the car and attached 
to the trailer. 


Sell HAYES TRAILERS to Farmers 
for Fall and Winter Use! 


The farmer is at last through with the lean years. He has been 


TRAILER HAS ALL 


FEATURES 


New colors, new interiors 
More storage space 
Ventilated cook stove 
New “roll-out” beds 
Luxurious new upholstery 
Aluminum Air-Cell Insulation 


New interior 


SAFETY 
STEEL 


HAYES 





New automatic hitch and leveller jack 


ventilation 


Stamped-in leakproof moldings 
Larger wheel housings 
Wider door, improved cabinets 
Oil heating stove 
Rubber sound deadeners 
Odorless chemical toilets 
Safety-steel construction throughout 


MORE THAN EVER AMERICA’S GREATEST TRAILER 


TRAILERS 


Hayes Trailer Division, Hayes Body Corporation, Grand Rapids, Michigan. 


| Made in Canada by the Canadian Top and Body Corporation, Tilbury, Ont. 


working hard .. . 


is ready for rest and vacation this winter. 


Now, with big income assured, he’s already looking around for 


the ideal way to enjoy the fall and winter. 


Here’s a huge money market. . . 
wide open for you to make big profits! Farmers 


Dealers... 


ripe for Hayes Trailer 


know real values . . . they instantly recognize the joys of trailer 


life in a Hayes .. 


. and they realize that the safe, substantial, 


all-steel, all-electrically-welded Hayes construction means long 


life, freedom from trouble and worry, real value! 


Orders are waiting for you. Cultivate this rich farm market 


. . . immediately .. . 


and start making real money! No other 


trailer can compete with Hayes in this value-wise market. So 
start today making these extra profits! Exclusive territories 
are still open, for dealers to take on the money-making Hayes 


Franchise. Your inquiries will receive prompt attention! 


THE FARMER KNOWS VALUES 
Hayes all-steel safety trailers 
appeal to farmers because 
they are sturdy, have a long, 


useful life and the highest 


resale value. 


OB GRAND RAPIDS 
$420 up EQUIPMENT EXTRA 


HAYES BODY 


CORPORATION 


585 Seventh St., Grand Rapids, Mich. 


GENTLEMEN: Please rush, without obligating me, Hayes Franchise 
details and description of your Merchandising Manual that will help 


me sell Hayes Trailers to farmers. 


a eT OT OE ey eee 
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Trailer Corp. Produces 


Its First Unit July 27 
CAMDEN, N. J.—The first unit 
produced by the Trailer Corp. 
here came off the assembly line 
July 27 with appropriate cere- 
monies by company officials and 
Mayor George E. Brunner of 
Camden. Trailer Corp., of which 
Herman Z. Cutler is president, 
manufactures the Cutler All-Steel 
Trailer, commercial models in- 
cluding pick-up, panel and refrig- 
erator. 

Present operating plans call for 
an output of from 50 to 100 trail- 
ers a month, priced from $200 to! 
$500 f.0.b. Camden. All models are 
streamlined and are designed to 
be attached to passenger vehicles 


They Said 


Recent Trailer Shows! 


After eight years experience 


developed the “Cadet.” We asked the men in the industry 
who know and they said yes! 
their conventions said yes! And finally along came the pro- 
spective purchasers who wanted to see them all on parade and 
they said yes! It’s the hit of the shows. 


Dealers are finding the Waite Coach franchise very profitable. 


Write for details. 


The Waite Coach Company 


232 OBERLIN ROAD 


Your territory may still be open. 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Bendix Tests Show 
Stopping Distances 


SOUTH BEND.—Motorists who 


and lightweight trucks. They are 


made principally for retail mer- ||| 


chants and local artisans such as | 
carpenters, electricians and 
plumbers. The refrigerator model 
is designed for use by retail 
butchers in making refrigerated 
deliveries of meats, liquor dealers 
for cooled beverage deliveries and 
florists. Cutler was for many 
years in the automobile metal 
body parts business here. 


Hayes Dealers Named 


OMAHA, Neb.—Harry Z. Rosen- 
feld, of Badger Body & Trailer Corp., | 

| Ne braska distributor for Hayes | 
| Safety Steel Trailers, reports 10 new | 
| dealers signed up in two weeks, all | 


| of whom have placed orders for a 


or more trailers. 


YES at the 


in the industry Clyde Beattie 


Then the trailer owners at 


ELYRIA, OHIO 








Famous Surgeon 


Prefers Trailers 


ROCHESTER, Minn.—Dr. 
Charles H. Mayo, younger 
of the famous Rochester, 
Minn., surgeons, is con- 
vinced that the trailer is 
the best vehicle yet devised. 

He made this statement 
on the return from a long 
swing through the eastern 
states and the midwest in 
his trailer. 

Trailer-touring is a real 
vacation to him, he says, 
and next year he plans to 
drive down to Mexico. 


Williams Produces 


|New Trailer Brake 


LANSING, Mich.—A new trailer 
brake and axle combination, al- 
ready adopted as standard equip- 
ment by several trailer manufac- 
turers, has been announced here 
by C. H. Baldwin, president of 
the Williams Automatic Brake 
Co. 

According to F. E. Hartwell, 
recently appointed sales manager 
of the company, the axle is of 
square tubular construction and 
has a carrying capacity well in 
excess of normal service require- 
ments in the coach trailer field. 

“The brake is of wheel power 
principle using only vacuum to 
energize,” Hartwell states. “It is 
always equalized and is simple to 
install as the booster is self-con- 
tained in the drums. Foot or 
hand control is optional, and we 
have complete wheel and spring 
assembly available for those re- 
quiring it.” 

The units have been tested by 


|the Michigan State College en- 
| gineering department. 


Cooper Appointed 


FLINT.—The appointment of L. 
H. Cooper as traffic manager for 


| Palace Travel Coach Corp. has been 
|} announced by B. R. Scheff, vice- 
| president. 


Cooper during the past 
16 years has had charge of Buick’s 
general traffic department. 








LIFTOMATIC 
Front Jacks 
with Casters 


LIFTOMATIC traiver 
AND PARKING sAGhoT 


LIFTOMATIC JACK 


either side of trailer. 


front jack 


permanently attached 
manually by turning 
Work in unison or separately. 
distributes weight, gives additional stability, 


to front of chassis of trailer operated 
removable handle by one person from 


Three caster detachable dolly on each 
permits unusual easy moving of trailer 


in all directions. Stabilizing brace and tie rod prevents danger of straining or bending. 


Rear parking jacks give solid four cornered foundation and take the weight off the springs and 
tires when parking. Crank handle also operated from either side. 


Simply attached by any mechanic—eliminates the hard dirty job in trailer operation. 
Permits hitch and unhitch of trailer within a minute or two. 
A standard equipment item that will give any trailer manufacturer an unusual sales feature 


REAR 
LIFTOMATIC 
JACKS 
SP TREE ALN 


that every trailer buyer will quickly appreciate. 


A real opportunity for wide awa 
Write or wire. 


LIFTOMATIC, 


11 BROADWAY 


ke distributors and dealers. 


INC. 


NEW YORK CITY 








assert that they can 
dime,” even when towing a trail- 
er, are admonished by L. J. Per- 
rette, sales engineer of the Ben- 
dix Products Corp., to consider 
soberly the actual results of road 


“stop on a 


tests of stopping distances made| 
| work your car brakes have got to 


by Bendix engineers, testing trail- 

ers with and without brakes. 
While revealing that at a speed 

of 40 miles per hour a trailer 


equipped by brakes will stop 49 | 


feet before a trailer not similarly 
equipped, Perrette points out that 
a motorist moving at this speed 
must travel 44 feet while deter- 
mining to apply the brakes in the 
first place. 


“When a motorist makes a fast 
stop he senses only the surging 
of his body in a forward direc- 
tion; but, and it is big but, he 
does not realize the distance the 
car has traveled before his body 
reacts to the deceleration or stop- 
ping forces,” Perrette declares. 
“The chart shows the ‘thinking 
distance’ that the driver fails to 
realize because there is no reac- 
tionary force by his body during 
this period. The surging of the 
body of the driver begins only 
when the brake shoes are con- 
tacting the drum. 

“The average reaction time or 
thinking distance, is % of a sec- 
ond,” Perrette asserts. “Now sup- 
posing a car is traveling only 30 
miles per hour which is 44 feet 
per second, a distance greater 
than the width of the average city 
lot and few people realize this, 
then the distance traveled is % 
of 44 or 33 feet that the car has 
traveled while the driver is re- 
moving his foot from the accel- 
erator, placing it on the brake 
pedal and depressing the pedal. 
Now this stopping on a dime en- 
ters this explanation again, which 
instead of being a dime, amounts 
to 40 feet, meaning that 40 feet 
has been traveled from the time 
the brake shoes contact the drum 
until the car comes to a full stop. 
Adding the 33 feet thinking dis- 
tance to 40 feet actual stopping 
distance there is a total of 73 
feet traveled from the point 
where the driver reacts to the 
pont where the car is stopped. 
How many drivers realize this 
when driving in a narrow street 
in residential sections where chil- 
dren are playing. 

“Did you ever hear of anyone 
talking in terms of horsepower 
to stop a car? Well, to enlighten 
you, it requires more than five 
times as much horsepower to stop 


requires, for sake of simple cal- 
culation, 28 horsepower to accel- 
erate a car from standing start 
to 30 m.p.h. then it requires 140 
horsepower to decelerate from 30 
m.p.h. to a full stop. 

“On the basis of 30 m.p.h. it 
has, and no fooling, required 140 
horsepower to stop a vehicle of 
3500 lbs. or the equivalent of rais- 
ing the car vertically off the 
ground 30 feet in 1.8 seconds; 
60 m.p.h., it requires 280 horse- 


power, Do you know of any pas- | 


senger car that has an engine 


with 280 horsepower, but yet that | 








at | 
| ston committee seeks to forestall 


is the horsepower necessary to 
stop a car from 60 m.p.h. 

“Now where does the traile: 
effect the stopping ability of a 
car. Well the average trailer, 
when loaded, weighs 3000 pounds, 
so it is easy to figure out what 


do if there are no brakes on the 
trailer. 

“Tests prove that with properly 
engineered brakes on the trailer, 
the car and trailer can be stopped 
in less distance than the car 
alone because, without a trailer, 
there is a transfer of weight off 
the rear axle onto the front axle 
of the car causing less tire con- 
tact with the pavement on the 
rear tires and consequently easier 
to slide the rear tires. It is a well- 
known fact that a wheel that is 
just on the point of locking is 
stopping a vehicle faster than a 
sliding tire, or locked wheel. 

“There is also a transfer of 
weight off the axle of the trailer 
onto the draw bar and this 
weight transfer plus the normal 
draw bar load on the rear axle 
of the car keeps the rear tires 
of the car down on the pavement, 
thereby giving a greater tire area 
in contact with the pavement or 
greater retarding force. 

“When properly’ engineering 
brakes on the trailer, the trans- 
fer of load is a factor in calcu- 
lating the size of brakes required 
and the necessary pounds push 
on the ends of the brake shoes 
so that a locking condition does 
not occur when a normal brake 
application is made. This control 
of the amount of work the 
brakes must do at all speeds can 
only be found in a brake when 
its operation is dependent upon 
the amount of pressure applied at 
the ends of the brake shoes. A 
brake whose operation is entirely 
dependent upon the tendency of 
the tire to grip the pavement is 
not a controllable brake and can- 
not be, in any point of safety, 
relied upon to have equal braking 
on all wheels. That is the rea- 
son car manufacturers have not 
adopted such a brake.” 

Perrette concludes with the 
admonition: “The speed one 
should travel is dependent upon 
the speed | at which one can stop.” 


Cost Warning Relnce 


Ban on Trailer Camps 
LIVINGSTON, N. J.—A motion 


a car as it does to start it. If it)that an ordinance be prepared 


| prohibiting all trailer camps here 


has been passed by the township 
committee. It was reported that 
the measure was undertaken after 
one of the committeemen, just re- 
turned from Tennessee, told of a 
35 per cent increase to Knoxville 
taxpayers because of the neces- 
sity of increasing garbage dis- 
posal and sanitation facilities to 
accommodate trailer camps here. 


It is understood that the Living- 


all trailer camp permit requests 
during the 1939 New York World’s 
Fair. 
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Chicago Veteran Supports | 


Co-operative Advertising 


By MEL 
CHICAGO.—This is the story 
of a veteran who thought trailer 
and passenger cars should be di- 
vorced in the 
scheme of dis- 
tribution and| 
retailing, and 
who now has 
changed his} 
mind. The meta- 
morphosis, he 
adds, comes as 
a result of ex- 
perience. 


The man in 
question is Fred 
Hawkins, president of Fred Haw- 
kins & Son, Inc., who has the dis- 
tribution of the Schult product} 
for eight counties in Illinois and 
Indiana. 

Like 


Hawkins 


another in the 
trailer trade, Hawkins entered 
via the automobile route and) 
gave up entirely his association | 
with the wholesaling and retail- 
ing of motor cars. 

Starting in the carriage and} 
wagon business with Studebaker 
in 1905, Hawkins first connected 
with the automobile business | 
later, working up from a greaser | 
to road service. Next in order) 
came affiliations with Haynes, 
Locomobile and Marmon. 

In 1923, Hawkins launched out 
upon his own, heading a company 
that retailed Chrysler, and later 
also Plymouth. He remained with 
the Chrysler organization as a} 
dealer, pioneering in the estab- 


de Ganahls Make 


Experimental Trip 


many 





For Fleet Wheels 


BRISTOL, Pa.—Charles F. de) 
Ganahl, chairman of the board of 
Fleetwheels-Coates Trailers, and 
Mrs. de Ganahl recently com- 


pleted a trans-continental experi- | 
mental trip in two trailers, try- | 
in | 


ing out many new features 
order to consider their adoption | 
for the standard use of Fleet- 
wheels trailers. 

Starting from Bristol on May 
28 with a Packard 120 coupe 
pulling a four passenger Aerocar 
trailer and a Packard twelve se-| 
dan pulling a Silver Dome, they 
reached Spokane, Wash. after a 
leisurely trip on June 20. Fleet- | 
wheel-Coates production had not | 
been started at the time the trip 
was undertaken. 

The purpose of the trip was to | 
give a final try-out to a new air- 
conditioning system which is be- 
ing perfected for installation in| 
Fleetwheels-Coates trailers and} 
de Ganahl, after 3,000 miles of | 
testing it out, reported back to| 
the factory that it performed) 
with complete satisfaction. 

Mrs. de Ganahl had a word of 
both criticism and praise for the 
trailer camps, reporting that in 
general there was much need for 
improvement of sanitation but 
that many of the camps offered 
facilities which were far above 
the standards which most people 
required. Mrs. de Ganahl wrote 
as follows from Spokane: 

“The western cities have usually 
city-trailer parks that are spa- | 
cious and beautiful. Spokane’s 40 
acres of grassy, tree-covered hills 
and dales has accommodations 
for 1,000 trailers, they told us. 
They have shelters with open-air 
cooking arrangements, benches 
and tables and space between so 
one has much more privacy than 
I thought possible. All have elec- 
tric light, water (hot and cold), 
toilets and baths (showers), and 
laundries—for the use of their 
patrons, With a properly equipped 
trailer, one could be entirely in- 
dependent of outside accommoda- 
tions and be clean and homelike.” 





| who 


ADAMS 


lishment of a downtown store, | 
until a year ago when he received | 
the Schult franchise as distribu- 
tor. 

At the time, 
was out of the 


Hawkins felt he} 
automobile busi- | 
ness for good, but all this has| 
been changed, for beginning in 
August he added to his Schult 
distributorship the Michigan ave- 
nue dealership of the Willys line. 
In the latter activity he has ap- 
pointed Ollie Homan, another 
motor car veteran, as sales man- 
ager. 

“Since trailer prospects must 
be drawn from automobile own- 
ers, the trailer distributor should 
handle motor cars also, as I see 
it,” said Hawkins. “Some say the 
two activities should be segre- 
gated in the matter of merchan- 
dising, but after trying out the 
aforementioned recommendation, 
I have come to the conclusion 
that it is wrong.” 

Besides his Michigan avenue 
store, Hawkins maintains a trail- 
er sales and rental lot on Indi- 


anapolis boulevard, near the Roby 


Speedway, 
cago. 

As president of the Chicago 
Coach Trailer Assn., which meets 
periodically at the Metropole 
Hotel, Hawkins quite naturally 
has formulated some _ definite 
ideas as to how the trailer indus- 
try may best progress, particu- 
larly in the face of legislative 
measures passed and threatened 
to govern it. 

“We must build up the true 
trailer story in the form of an 
educational advertising cam- 
paign,” he said. “On this point I 


just outside of Chi- 


| am a firm believer in cooperative 
| efforts; in other words, advertise- 


ments signed by trailer manufac- 
turers and distributors. 

“The trailer industry and those 
who use the product have re- 
ceived plenty of publicity, but 
most of it is the wrong kind. I 
do not refer only to the ‘kidding’ 
variety, for after all Ford thrived 
in spite of or because of the jokes 
concocted years ago. 

“By the wrong kind of publicity 
I mean the kind which gives the 


| impression that the trailer indus- 
| try is one of the nation’s biggest 


and richest. Such is not the case, 
yet a lot of legislators evidently 
believe it, judging from the re- 
strictive legislation being talked 
of. We must fight this sort of 
thing, raising money within our 
means to do so, and then go on 
to improve our product where 
necessary so as to widen our 
market. 

“Too many people are afraid of 
the restrictive measures and 
threats of such after they buy 
trailers. 

“I mention this fact because in 
my opinion the big market of the 
future in trailers is among those 
use them as. permanent 
homes. We must make it possible 
for them to do so without fears 
such as have arisen. 

“Trailer engineers, like all other 
engineers, still have, and always 
will have, a job to do along lines 
of improvement. There can be no 
standing still. 

“As for the manufacturers, I 
am firmly of the opinion that all 
of them should make brakes 
standard and compulsory equip- 
ment, adding the cost of brakes 
to the price of the trailer. 

“Next to trailers as permanent 
homes, the big field of the future 
is their adaptability to commer- 
cial service as traveling display 
rooms for firms. 

“Having referred to the need 
for combating unfair and unfa- 
vorable legislation directed 
against trailer users, I believe 
this should be handled and the 
cost borne jointly by manufactur- 








ers, parts vendors and distribu- 
tors, since all three groups are so 
vitally concerned.” 


IN AN ATTEMPT to prove how carefully balanced Schult Trailers 


are and how easily they can be 
highways. 


Permanent Jacks 
For Trailer, Car 
Use Announced 


NEW YORK.—Two permanent 
non-automatic jacks, used at- 
tached permanently to car and 
trailer frames, have been an- 
nounced here by Liftomatic, Inc. 

Declared less expensive than 
jacks operated by electric- 
hydraulic force, the non-automatic 
jacks are operated manually by 
means of gears. Car jacks are 
operated from the interior of the 
car, without the operator leaving 
his seat. 

The Liftomatic system consists 
of two jacks operating on the 
toggle principle, permanently 
fixed to the chassis frame in the 
center of the car, and longitudi- 
nally fitted to the chassis frame. 
This attachment forms a rigid 
three-point lift, eliminating much 
of the chassis and body twist 
such as exists with portable jacks. 


Schult Publishes 
New Sales Manual 


ELKHART, Ind.—As a means 
of aiding dealers to materially 
increase their income, Schult 
Trailers, Inc., has issued an 80- 


pulled, this 1902 automobile was 


| hitched to a Schult Nomad and put through its paces. The old car 
| pulled the trailer easily and smoothly, it is reported, both on hills and 


page sales manual, the resume of 
a survey made of the methods 
of most successful dealers. 

The information was gathered 
by personal visits to dealers by 
Wilbur Schult, president; Walter 
Wells, general manager, and 
Maynard Wells, sales manager. 


Tor-Q-Les, Leveling, and Twin 


| any 


Akron Relaxes 
Trailer Rulings 


AKRON, O.—Trailer owners 
may park their moving homes 
length of time in the city, 
council’s planning and _ welfare 
committees have decided. 

A clause limiting trailer park- 
ing to a 90 day limit has been 
slashed from a proposed trailer 
ordinance after camp owners and 
representatives of trailer manu- 
facturing concerns voiced objec- 
tion to the proposed legislation. 

Also stricken out were provi- 
sions requiring consent of 75 per 
cent of property owners in a 600 
foot radius before a tourists’ camp 
could be established and banning 
such camps within 600 feet. of 
schools and churches. Other pro- 
visions governing sanitary condi- 





tions were left intact. No alco~ 
holic beverages will be sold in the 


Recognize the value of 
talking points. Your sales 
organization requires 
them, and you are wise to 
recognize nationally ad- 
vertised features that are 
loaded with quality and 
advantages of construc- 
tion. 

Get our literature to 
date and let us talk qual- 
ity and quantity. 


Wheel Axles ranging from one to 


three-ton capacity with mechanical, vacuum, electric or automatic 
brakes, Drop Forged Padlocked Hitches ranging from 15,000 to 


60,000 pounds capacity. 


Sometimes the cheapest is the most expensive. 


HAMMER BLOW 
DEPT. 508 


TOOL COMPANY 


WAUSAU, WISCONSIN, U.S. A. 


Sell Your Customers WHAT THEY WANT 


eee 1OUSE- 
At Last!... 


AN 


MOBILE 
ALL-STEEL 


ELECTRICALLY WELDED TRAILER 


FOR COMMERCIAL AND PLEASURE USE 


DEALERS!!---DISTRIBUTORS!! 


You can double your sales by selling America’s most scientifically designed and sturdily built 


ALL-STEEL trailers. 


Has everything your customers 


can demand: Suspension Construction, 


Shuler or Liggett Axles (wheels and tires are designed to meet payload requirements), Bendix 


Vacuum or Warner Electric Brakes, Atwood- Dayton Jack and Coupler, 


Fully Insulated. 


Timken Bearings, 


Business firms are becoming trailer sales minded and the TRAVEL - SALES Coach, om 
built to the specifications of the buyer, gives you the pole position in commercial coac es. 


Write for open territory and our sales plan 


THE HOUSE-MOBILE COMPANY 


2489 NATIONAL BANK BUILDING 


DETROIT, MICHIGAN 


mM ES SERRE LNA ESA AEARDIE ES EE LRN AOE I TER DEED, 





MANISTEE, Mich.—Striving to 
gain a better understanding be- 
tween trailer owners, dealers, and 
manufacturers, the Automobile 
Tourist Assn. devoted a half day 
of its summer session here at 
Orchard Beach Park to a discus- 
sion of the things needed for 
greater comfort and convenience 
in trailers. 

The meeting, held Aug. 6, was 
the outgrowth of a short meeting 
the previous day when several 
makers spoke to the assembled 
trailerites and asked for sugges- 
tions. The suggestions offered by 
women who attended, prompted 
Capt. Jungclas, president of the 
ATA, to call the larger gathering. 
Sevefal manufacturers and their 
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ATA Holds Meeting o of Owners, Dealers, Makers 


Trailerites Suggest Wanted 
Improvements in Coaches 


representatives took the oppor- 
tunity to offer several prizes 
which greatly stimulated atten- 
dance and also increased the 
number of tourists who took the 
time and made the effort to ex- 
press their ideas of the things 
which they thought were needed. 


In the Friday session, which 
was attended by 135 tourists and 
between 15 and 20 manufacturers 
and representatives, 46 acceptable 
suggestions were made, many of 
which were considered by the as- 
sembled manufacturers as being 
worthy of incorporating in their 
models for the coming year. 

Prizes were offered as follows: 

Theodore Bargman, trailer 
pump; Capt. Jungclas, $1 as a 


STREAM-(ITE TRAILER 


The tide 


is to the 


trailer built to 


automotive standards 


Enter the trailer business? Yes! There is a goodly net 
profit in each sale and sales are on the increase. Your 
margin is not cut to the bone by trade-ins. 


You have no capital tied up in service parts. The diffi- 
cult period of pioneering is over. Now is the time to 


get into the business. 
lined trailer as 


But be sure to sell a stream- 
safe and modern as a motor car. 


That’s what the public wants and has been waiting for. 


That’s exactly what the 


Stream-Lite Trailer is—a 


trailer as safe and modern as a motor car. 


Stream-Lite is built to automotive standards. It is made 
by master body-builders who have lived and worked 
for years in the center of the automotive industry. It 
is engineered for safety, comfort and durability. Line 
production methods insure economy. 


Consider the chassis. The tubular box member con- 
struction combines great strength with light weight. 
It is so sturdy that it can be used for commercial pur- 
poses. It insures unusual stability in spring and axle 
suspension and eliminates side sway. 


The exterior —including the top—is drawn steel, 
streamlined to match the beauty of the modern motor 


car. 


The interior is beautifully planned and appointed. The 
equipment is complete and of superb quality. 


Because the Stream-Lite House Coach is a quality 
product from bumper to hitch, and because the organ- 
ization that makes it is skillful and sound, the Stream- 
Lite Franchise is becoming increasingly valuable. For 
complete details of this Franchise address 


General Body Corporation 


11830 CHARLEVOIX AVENUE 


DETROIT, MICHIGAN 











door prize; Leo Perrette, Bendix | 
Corp., $5 for the woman bringing 
the greatest number of women to 
the meeting; Alex Kruickshank, 
Covered Wagon, $5 for the man 
bringing the greatest number of 
men; Norman C. Wolfe, Silver 
Dome, $50 due bill on the pur- 
chase of a Silver Dome coach; W. | 
C. Coleman, Coleman Stove & 
Lamp Co., a lantern. The last 
two prizes were offered as first 
and second awards for the best 
practical suggestion as to how 
the coach trailer might be im- 
proved. 

G. M. Kibbie, Orlando, Fla., won 
this latter contest. His winning 
suggestion was that of building 
in an electric light under the 
door step that would answer three 
purposes, that of letting the 
trailerite know when he had 
completed the electric lead-in 
connection to his trailer, light up 
the space in front of his door at 
night so that persons coming to 
the trailer could see the step 
plainly, and to flood light the 
under side of the trailer to en- 
able good light for connecting or 
disconnecting the hitch. The sec- 
ond prize suggestion was that of 
an ironing board fixture holder 
which enabled the trailer wife to 
use a full size ironing board and 
have it firmly affixed to the wall. 


John Schroeder, representing 
the Liggett Axle Co. and the 
Warner Brake Co., offered $10 
for the best practical suggestion. 
Two visitors made the same sug- 
gestion and split prize money, 
with the idea that trailers should 
be equipped with an automatic 
“kick-off” device that will stop 
a trailer in the event of its be- 
coming detached while the ve- 
hicle is in motion. 

A $100 due bill, good on the 
purchase of a Palace trailer, was 
offered by B. R. Scheff, of the 
Palace Travel Coach Co. for the 
best interior decorating sugges- 
tion, but no award was made 
during the meeting. ‘ 

The suggestions offered by the 
trailerites attending the meeting 
included the following: 

1. A removable screen and) 
ventilator for the vent and the| 
windows. 

2. An ironing board with a 
folding stand and a place to put) 
it away. 

3. Ice box built with an ice} 
compartment over the food. 

4. Sink with such a raised edge | 
that it will always shed the water | 
in the right place when the trailer | 
is not just level. 

5. Ventilators on pipe openings | 





SHOWN IS THE FORWARD end of an 18-foot National Trailer 
home. Two doors swing back to give additional floor space, allow ven- 
tilation and light from the two front windows and hide the wash room 
at the right. The doors may also be closed across the front to form a 


roomy dressing room, 


that will be rain and storm proof 
when left open. 

6. A door light under the step 
on the outside. 

7. Some protection for the open| 
door so that the inside of the 
open door is protected from wind | 
and sun when left open. 

8. Stop on the handle of the} 
electric or hydraulic trailer brake | 
so that when the trailer is de- 
tached the brake is inoperative 

9. A disappearing apron to pro- 
tect the upholstery from the splat- 
ter of the drain and the stove. | 

10. A stationary ironing board| 





holder hinged to the side of the) 
trailer so that it is convenient to} 
attach the ironing board to it,| 
the ironing board to be kept in a 
closet. 

11. A noiseless door closer so 
as not to disturb your neighbor. | 

12. Light underneath the door 
step, so arranged that it would 
illuminate the undercarriage so 
that you can have light to set 
your jacks. 

13. A splash board which uses 
the front of the stove compart- 
ment, detachable, so that it can 
be detached and put on the side 
to protect the upholstery. 

14. A magazine shelf above the 
china closet, arranged in a per- 
manent way. 

15. One-way glass so that you 
can look out and those on the 
| outside cannot look in. 


complete ly enelo: sing clothes clo 





16. Awnings which can be op- 


set and toilet. 


‘erated from the inside instead of 


the outside. 

17. A better compartment for 
the ice in the refrigerator, so 
that under no circumstances will 
the water drip on to the food; 
and the drain carried to the rear, 


| where it is easily taken care of. 


18. An arrangement for a built- 
in system so that you can catch 
the soft water from the top of 
the trailer and run it into the 
tank. 

19. Door bells with a turn-off 
switch so that you can turn the 
switch when you don’t want com- 


| pany. 


20. Doors high enough to pre- 
serve consciousness of the occu- 
pant when he makes an exit. 

21. A combination bread board 
and ironing board. 
22. A folding 
reaches the ground. 

23. More work table space. 

24. Screen for windows that 
rolls up or some disappearing 
mechanism so that it can be 
dropped into the walls inside the 
window glass. 

25. A ventilated utility closet 
for drying the washing and keep 
the dish towels when damp. 

26. A hitch that the ladies can 
operate easily. 

27. A sliding door or some suit- 
able mechanism to provide a pri- 
vate dressing room. 

28. Springs in the bed that do 


(Continued on Page 14, Col. 1) 


step which 


TRAILER BUYERS PREFER HERZIM WINDOWS 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


HerZim window and screen assemblies have definite advantages that mean 


much to the trailer owner. 


They offer clear vision, without cross strips of 


metal to obscure the view. They are easily operated, positive in adjustment, 


waterproof and insert proof. 


because they are true 


Besides, they simplify 
to size and are easily installed. 


production problems 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


HERRON-ZIMMERS MOULDING COMPANY 


3900 E. OUTER DRIVE 


DETROIT, MICHIGAN 





ATA Doubles Gate at Manistee Meeting; Sales Goo 
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were under the direction of the 
factories and the balance were 
entered by dealers and distribu- 
tors. 

This third annual summer 
meeting of the ATA was the 
largest in the number of campers 
ever held in Orchard Beach Park, 
which is one of the 23 Michigan 
state parks equipped with elec- 
trical outlets for trailers. A count 
showed over 400 camps on the 
grounds, according to Capt. Jung- 
clas, president of the association 

Eight parts manufacturers were 
also exhibiting their products. 
Reports from the Manistee 
chamber of commerce state that 
every hotel room in the city was 
filled the entire week with people 
who had come to look over the 
trailers on display. 

Many manufacturers who came 
to the ATA showing with the in- 
tention of going on to Keshena 
the middle of the week, never 
moved their trailers from the 
park because of the fine type of 
people encamped there and be- 
cause of the continued interest | 
in the products on exhibit. 








Practically every exhibitor re- 
ported sales and, while many of; 
these involved trades, all ex-| 
pressed satisfaction with the 
show and the meeting, except for 
the inadequate lighting facilities 
on the show grounds. Sufficient 
power was not provided for the} 
number of large flood lights used 
by the exhibitors and _ several 
nights saw a complete show line 
go dark for a short period while 
new fuses were installed. 

An innovation in meetings of 
this type, operated under the di-| 
rection of trailer tourist associa- | 
tions, is given in another part of | 
this issue—the get-together meet- | 
ings of trailer manufacturers, | 


dealers and trailerite which were | grounds, inquiry brought out that progressed. 


injected in the regular business 
meetings of the clan. 

The show lot, which immedi- 
ately adjoined the camping 
grounds with a wire fence sep- 
arating, got its play 
tourists principally in the after- 
noon and early evening. 

Among the 11 factories exhibit- 
ing were Hayes with four models; 
Covered Wagon, 5; Vagabond, 5; 
General Body, 2; Royal, 1; Mod- 
ern Woodworking, 1; National, 2; 
Waite, 1; Universal, 1; Silver 
Dome, 3; and Seminole, 1. Dealers 
and distributors exhibited: Alma, 
4; Palace, 2; Elcar, 4; Travelo, 5; 
Kozy Coach, 2; Indian, 1; Schult, 
7; Harris Caravan, 4; Pilgrim, 1; 
Duo Trailers, 1; U. S. Club Car, 1. 

Parts manufacturers exhibiting 
included Theodore Bargman who 
had his display in a Roycraft 
Trailer; a tent exhibit by Bendix 
Brake Corp. in charge of Pete 
Perrette; Williamson Automatic 
Brake Co.; Quaker Mfg. Co., 
showing an oil burning heater; 
Trailer Furnace Co., displaying 
an under-floor oil-burning trailer 
furnace; Grand Ave. Spring and 
Body Co., showing the Viking 
Automatic Trailer Coupler; Cole- 
man Stove and Lamp Co., and 
Burns with the Steer-O-Matic 


| hitch. 


The 1°38 ATA summer meet at 
Orchard Beach Park, Manistee, is 
set for August 1-10, 1938. 

At Keshena, 24 trailer manu- 
facturers exhibited 78 trailers. 

The show when viewed from 
the standpoint of the number and 
types of trailers exhibited was 
representative but, 
the exhibitors contacted, was far 
from satisfactory from the stand- 
point of attendance or resulting 


sales. While a few manufacturers | 


reported sales made at the 


© a 


from the} 


according to} 


f 
} 


the majority of the sales made 


| were to dealers who had come to} 


at Keshena Disappointing 


the exhibit from the neighboring 
cities and states. 

The show grounds were located | 
on a north and south road some} 
nine miles from Shawano and ap- 
proximately a mile and a half 
from the Tin Can encampment. | 
It was the impression of most of | 
the manufacturers that the TCT) 
could not have selected a sum- 
mer meeting spot more isolated 
nor more unsatisfactory from a| 
trailer showing standpoint. All 
agreed that the “cow pasture” of 
last year at Sandusky was bad/| 
enough, but the sand hill of Ke- 
shena was worse. There were 
visitors and sales at Sandusky. | 

Among the trailer coach manu- | 
facturers who had trailers on ex- 
hibit were Elcar (factory) with 
four models; Dixie Roamer (fac- 
tory) of Tampa with 1; Silver 
Dome (dealer) 3; U. S. Club Car | 
(dealer) 1; Alma (dealer) 6;| 
Vagabond (dealer) 4; Schult! 
(factory) 10; Harris Caravan} 
(factory) 6; Hayes (dealer) 5; | 
National (factory) 2; Duo of} 
Union City, Mich. (factory) 2;| 
Roycraft (factory and dealer) 7; | 
United Automobile Trailer (deal-| 
er) 1; Bender (factory) 6; Kozy| 
Coach (factory) 6; Indian (deal- 
er) 5; Covered Wagon (dealer) 
5: Seminole (factory) 1; Royal} 
Wilhelm (factory) 1; Oakes (fac- 
tory) 1; Stage Coach (factory) 1; | 
Kauneel (dealer) 1; General Body | 
(factory) 1; and Badger (factory) | 
Ls 


| 
| 
| 


Attendance at the TCT meeting | 
itself was reported as being hurt 
badly by the dissatisfaction of 
the members with the camping | 
spot selected, and it is understood | 
that over 100 members who had| 
come to Keshena to attend the 
meeting hitched up their trailers 
and went on their way to more 
congenial locations before the of- 
ficial meetings started, It is un- 
derstood that only 306 campers 
were on the grounds when the 
meeting opened and that this} 
number dwindled as the meeting | 
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INNER SPRING CONSTRUCTION 
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9200 Russell Street, DETROIT, MICH. 


We furnish the L. A. Young tag repro- 
duced above which you attach to the 
This identifies, 
public, the finest quality spring unit on 


| A. YOUNG 
Inner-Spring Construction--An Im- 
portant Selling Feature for Trailers 
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pered spring steel wire. 
flexible, durable. 
feature for any trailer. Get in touch 
with our trailer department for 
complete details. 


to the 


L. A. YOUNG SPRING & WIRE CORP. 
9200 RUSSELL STREET 


DRetroit, Mich. 


the largest 
wire products in the world, we are 
equipped to design and produce, 
through our trailer department, a 
specially designed spring unit for 
use in trailer upholstering. 


This L. A. Young spring unit has 
exclusive features. Each coil is per- 
fectly hinged. 
and cause trouble. Made of tem- 


manufacturer of 





No clips to come off 


Noiseless, 
A great selling 


Windsor. Can. 
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| automotive dealer’s door, allowing 


Trailer Is Found 
New Jobber Aid 


A fully equipped 
trailer has recently been placed 
on the road here by Imperial 
Brass Mfg. Co., manufacturer of 
automotive service and replace- 
ment equipment. It is designed 
to bring a complete showroom of 
company’s products to the 


CHICAGO. 


him to inspect first hand all items 
in which he is interested. 
Unusual features of the travel- 
ing exhibit are the facilities for 
making practical welding and 


4806 


9 


cutting demonstrations. Displays 
include the many types of copper 
tube couplings, paint spray equip- 
ment, welding and cutting equip- 
ment, automotive service tools, 
copper tubing service tools and 
the latest conveniences which 
have been developed for stocking 
and handling copper tube fittings 
and flexible fuel lines. 

Each display is individually 
lighted and the trailer carries its 
own miniature electric light plant. 


Building Trailers 
VANCOUVER, B. C.—The De 
Luxe Trailer Co. recently started 
business as trailer manufacturers at 
Main St. here. 
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SILVER DOME, Yee, “USES 
BENDIX B-K 


Controlled Vacuum 


POWER BRAKING 


WwW genuine Bendix Duo-Servo brakes at the wheels, 


yacuum-actuated by Bendix B-K Controlled Vacuum 
Power Braking, the builders of Silver Dome Trailers have 
gone all the way to provide the finest stopping equip- 


ment in existence. 


That statement takes in a lot of territory, but it's 
true, so why not say it? Forty-two other important trailer 
manufacturers have made the same selection. Thus the 
young trailer industry takes a leaf from the record-book 
of its big brother—the motor car and truck industry — 
which has preferred Bendix Brakes and Bendix B-K 
Power Braking above all others for years. 

All trailers ought to have Bendix Controlled Vacuum 
Power Braking. A great many states demand the braking 
efficiency which Bendix Brakes and Bendix Power Brak- 
ing deliver so effectively, so surely, and with so little 


servicing and attention. 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 


503 Bendix Drive 


CONTROLLED 


South Bend, Indiana 
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VACUUM 


POWER BRAKING 
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Trails 


By Jack Weed 


(Continued from Page 4) 


closed with the Wisconsin Trailer 
Sales Co. of Milwaukee as state | 
distributor for the Bender line. | 
I. G. Schmidt, president of the} 
Milwaukee company took over'| 
the entire line of trailers Shields | 
had on display and continued the 
exhibit. Al claims to have been 
Santa Claus to Schmidt by hand- 
ing him some retail orders taken 
prior to the deal. 
* * * 


NORM WOLFE of Silver Dome 
got quite a surprise at Manistee 
when Bob Mansfield who bought 
Norm’s fourth trailer stepped up 
to him and told him that the 
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LIGHTING 


TRAILER EQUIPMENT 
OF TESTED QUALITY 


- tested 
their de- 


Let these time 
lamps add 
pendability to 


ficiency and safety of 


your trailers. 


Priced right... 
for economy 


Model No. 511 
TWO-WAY 
CLEARANCE LIGHT 


- 


Model No. 522 
DOME LAMP 


rea 


— 


Model No. 516 


CLEARANCE LAMP 


Write for I.C.C. Regulations in Chart Form }| 


2 i ee 
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Dome pioneer was still running | 
and had traveled over 155,000 | 
miles since March, 1932 when he 
first bought it. Another interest- 
ing bit of data on this same out- 
fit is that a 1929 Graham-Paige | 
has pulled it all of the way and 
is still the motive power for the 
trailer although the car has rolled 
up over 229,000 miles in the 
Mansfield wanderings, south in 
winter and north in the summer. 
a ae 

EVEN THE INDIANS are sore 
at Keshena, according to the re- 
ports that are trickling back 
from across the water. It seems 


the ef- 


Model No. 215 


TAIL LAMP 


Model No. 326 
TRIFLEX 


Model No. 238 
STOP LAMP 





|a special 


that whoever promoted the TCT 
to come to the Reservation prom- 
ised that 1,200 campers would be 
in attendance at the meeting and 
that they spent some $3,000 in 
providing additional facilities to 
take care of the crowd. When 


|only a fourth of the promised 


number showed up, the Indians 
got out their verbal tomahawks 
and are now on the warpath. 


* * &* 


BETTY HARRIS of Harris 


| Caravan had a fast one pulled on | 
|her at the TCT camp. It seems| 


that some of the Indians got an 
idea there was some easy money 
to be had in charging an admis- 
sion to the TCT camping grounds 
to those who were not actually 
parked on the lot. Betty, though 
she is a member of the TCT and 
an exhibitor in the show, was 
stuck 10 cents per head for all 
the occupants in her car when 
she took some prospects for a 
ride around the camp. 


* * * 


ONE OF JUNGCLAS’ captains 
reported an incident to me that 
carries column rights in my esti- 
mation. He saw a man seated in 
the drivers’ seat of a car hitched 
to a Silver Moon. He stepped up 
to the man, C. J. Sheppard of 
Breckinridge, Mich., and in the 
course of the conversation sold 
him a membership in the ATA. 
As Sheppard’s trailer was partly 
blocking the road around the 
camp grounds, this captain asked 
Sheppard if there was anything 
else he could do for him. Shep- 
pard said no, that he was only 
waiting for his son who had 
stepped into the show grounds to 
buy a trailer and he would get 
out of the way as soon as he got 
back. 


Bargman Offers 
New DX System 


DETROIT. — The engineering 
department of Theodore Barg- 
man, Inc., has announced the de- 
velopment of a DX lighting sys- 
tem which has for its principal 
unit a new two-filament lamp, 6 
volts for battery service, 110 
volts for public wiring connec- 
tion. 


The lamps are used in connec- 
tion with specially designed fix- 
tures combining dual wiring, out- 
let boxes, and cover plates, with 
master switch which 
makes either voltage instantly 
available, the company declares. 

A three-connector wiring cable 
has been developed which will 
pass all safety requirements. The 
installation of this system is in- 
tended to reduce electrical fire 


| hazards. 





“WE CHALLENGE THE WORLD’’ 
for DESIGN...ENGINEERING and PRICE 


The perfect Deluxe three-room Kitchenette Apartment on wheels. 
The Latest and Last Word in Trailers 


WE CHALLENGE ALL FINANCE PLANS FOR LOWEST TERMS 


Two years to pay. 6% interest on unpaid balance. Fire insurance only. Delivered to anyone any- 


where in the United States. 


Kitchenette in separate room 
Large Door and 100% streamlined 


Large living room converting into two separate bedrooms at night. 
Electric fireplace converting into Dresser at night. 


We are financed for a $700,000 production and can make immediate deliveries. 


sponsible dealers. Send for catalog. 


We will negotiate with only the most re- 


UNITED AUTOMOBILE TRAILERS, INC. 


Dept. T, Room 2407 


250 West 57th St. 


New York City 














EXTERIOR AND INTERIOR views of the new Waite “Cadet” de- 
signed to fit the needs of the average tourist. Beds can be had as a 
permanent fixture or in davenport form. 
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Union Fever Hits 


Midwest Trailerite 


DES MOINES, Ia—A 
trailer tourist union, the 
members of which will 
park in no cities or towns 
which do not provide de- 
luxe accommodations for 
trailers, is being organized 
here by Carl G. Olensohn, 
tourist. 


“We will park in no mu- 
nicipalities,” Olensohn as- 
serts, “that do not supply 
trailer parks with free elec- 
tricity, baths (hot and 
cold), auto mechanic serv- 
ice, club-rate supplies such 
as gas and oil and food- 
stuffs. I have motored 10,- 
000 miles sounding out pop- 
ular sentiment for this idea 
and have met with nothing 
but enthusiasm.” 








Canada Expects 


Big Trailer Net: = 
net Trailer Tow Test 


REGINA, Sask.— Although 
drought has ruined crop prospects 
in some sections of Saskatchewan, 
tourist revenue will not be de- 
creased by protracted dry spells, 
according to L. J. Longpre, of the 
provincial motor club. 

Instead, tourist camps, 
cially those with trailer facilities, 
are looking forward to a larger 
influx of American visitors than 
in 1936, and the income is ex- 
pected to exceed that gained from 
farming by five times. 

With trailers coming into Re- 
gina camps at the rate of about 
five a day early in the season, 
owners are busy all over the pro- 
vince adding new equipment and 
fixtures to ensure not missing 
their share of the “traveling 
gold,” a survey showed. 


B-L Electric Announces 


Personnel Alterations 


ST. LOUIS.—The B-L Electric 
Mfg. Co. of St. Louis has an- 
nounced the following changes in 
its executive personnel, effective 
at once: 

Harold J. Wrape, president; Ir- 
vin W. Veigel, treasurer; Carl E. 
Peters, secretary; R. W. Mans- 
field, superintendent; and Carl H. 
Massot, purchasing agent. 


espe- | 





°38 Cadet Model 
Put on Market 
By Waite Coach 


ELYRIA, O.—The new 1938 
Cadet, with an overall length of 
19% feet, has been announced by 
the Waite Coach Co. The chassis 
is of all-steel construction, elec- 
trically welded, with kick-up 
front for bumper clearance. 

Choice of body colors in the 
new model include blue and 
cream, golden biege and cream, 
deep wine and cream or plain 
green and cream. 


Steel wheel housings, said to be 
dust- and waterproof, are _ in- 
cluded, and couplers conform 
with Society of Automotive En- 
gineers’ recommendations, made 
recently. Other items consist of 
a parking jack with caster wheel; 
safety chain, a five-ply veneer 
floor. 


Side walls are made of hard- 
wood and metal trimmings, with 
full insulation on roof, sides and 
ends. The exterior is finished 
with automotive enamel. 


Reveals Economy 


CEDAR RAPIDS, Ia.—Driving 
a new Willys sedan, with an 18- 
foot custom built trailer, weigh- 
ing 2,254 pounds, F. M. Clark, of 
this city, recently made a test run 
from Cedar Rapids to Minneapo- 
lis, to determine the safe speed 
at which the trailer could be 
hauled and the cost for trailing 
it with the Willys as the power 
plant. 

On the trip to Minneapolis, the 
average road speed was 48 miles 
per hour and the average gasoline 
consumption was 32 miles to the 


| gallon. Driving his Willys, with- 


out the trailer, Clark reports one 
test run of 408 miles at an aver- 
age speed of 45 miles per hour, 
from Cedar Rapids to Milwaukee, 
Wis., with a fuel consumption of 
35.4 miles to the gallon of fuel and 
a run of 309 miles at an average 
speed of 72.4 miles per hour on a 
fuel consumption of 30.8 miles to 
the gallon. 

Clark is president of the C. B. 
Trailer Co., manufacturer of the 
Hiawatha House Trailer. 


There were over 862,000 trailers 
of all types in use in the United 
States on Jan. 1, if the rate of in- 
crease during the preceding two 
years was maintained during 1936. 





Agricultural Income in ?37 


Rated Highest in 10 Years 


(¢ ‘ontinued from from Page 1) 


July, better than 10 
higher than a year ago. 


The cash income of the south- | 
western states where harvesting | 
is over, show the balance in favor | 
of the farmers is up 33 per cent | 
over that of last year. Wheat | 
alone in the southwest has! 
brought over $100,000,000. The 
Oklahoma corn crop is up over 
175 per cent while cotton, cattle | 
and hogs are bringing incomes 
which are enabling the farmer to | 
pay off mortgages, repay the | 
government seed accounts, re-| 
build barns and homes and start | 
taking advantage of the govern- 
ment electrification programs. 


Rises 52 Per Cent 

Cash income from farms for 
the first five months of 1937 was 
over three billions of dollars as 
compared with approximately 
two and one-half billions in the 
same period of 1936. The spend- 
able income of the farmers in 
general increased better than’ 52 
per cent. In most of the western 
states merchants are reveling in 
business indicating the greatest | 
prosperity since the late twenties. 
Endless chains of trucks are 
pouring golden grain into ele- 
vator dumps and it will be no- 
ticed from an automotive stand- 
point that registrations of new 
cars and trucks are steadily in- 
creasing. The Automotive Daily 
News figures show that sales are 
from 20 to 30 per cent higher 
than a year ago. Dealers are still 
clamoring for cars and trucks 
from the factories to be sold to 
the farmers who are for the first 
time in three years replacing 
their old and almost worn out 
vehicles. 

Throughout the middle western 
states, with few actually harvest- 
ing with the exception of the 
corn, cattle and hog crop, the 
same conditions obtain. Those 
who are getting into the market 
are getting high prices and are 
reported by the department of 
agriculture to have received al- 
ready 32 per cent of the total cash 
income of all farmers in the 
country. In May these farmers 
received $183,922,000 as compared 
with $386,823,000 for the other 40 
states of the country. This means 
that almost every trading center | 
in the western central states is 
throbbing with sales of com- 
modities as the new wealth is 
being released into the arteries 
of trade. 


Prices Show Gain 

The unprecedented wheat yields 
of the southwest, reflected in the 
crop reports taken by various 
agencies throughout the middle 
west as a prediction as to what 
will take place in the midwest, 
show that with prices running | 
from $1.01 and upwards for wheat | 
and corn averaging higher than 
in many years the buying power 
of the rural market is greater 
than ever recorded since 1928. 
Cattle and hogs and even soy 
beans, which are now a board of 
trade item, are adding to the in- 
come. In view of the farm in- 
crease already set up and with 
prospects of continued increases 
it is estimated that the aggregate 
income of the farmers of the 
country will total between eight 
billion to as high as eight billion 
seven hundred million as com- 
pared with seven billion eight 
hundred million for 1936. The es- 
timate, which gives every indica- 
tion of being realized, would then 
be the biggest since 1929. These 
figures do not include cash in- 
come from non_ agricultural 
sources nor do they consider the 
value of products of the farms 
used by farmers themselves which 
would be worth over one and one- 
half billions of dollars based at 
farm prices. The other sources 
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| what effect will 


| addition, the farmer who owns a 


|trailer manufacturers. 
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Bumper Crops Portend Strong Farm Market 


® 


throughout the mid- 
belts are _ fruits, 
poultry, and wool, the latter ac- 
cording to governmental figures 
will reach a record yield for 1937 
at prices as high as 60 cents per 
pound, Tobacco in Wisconsin, 
Ohio and other states will be an 
additional source of cash for the 
farmers this year. 

The question naturally asked is 
this prosperity 
have on the trailer industry? A 
recent survey by one of the trail- 
er manufacturers shows that at 
the Florida camps the predomi- 
nant owners were farmers who 
took advantage of the off-farm 
season to go south for the winter. 
This manufacturer, raised on a 
farm in the middle west, stated 
that the best prospect he knows 
of is the farmer who when the 
general farm work is done in the 
fall hitches up his trailer and 
spends the early and mid-winter 


income 
farm 





|} months in the south and returns 
|to his farm in time to superin- 
|tend the plowing and planting in 


the spring. He states that his 
sales so far this year have been 
to farmers, and that his sales 
force two months ago was drawn 
in from the urban areas to con- 
tact dealers in every trading 
center in Iowa, Nebraska and 
Minnesota. He claims his results 
so far have justified the program 
of taking his men out of the big 
cities and working the smaller 
farm centers throughout the main 
agricultural states. 


No Parking Problem 

His program is a logical one, 
for it is known by experience in 
the automobile selling end of the 
business, that the farmer who has 
been able to afford it, is one of 
the greatest travelers over the 
American highways. Evidence of 
this is to be noted in every sec- 
tion of the country and in every 
one of the southern trailer camps 
during the past three years. In 


trailer is not confronted with 
problems as to where he will 
store or park the trailer when not 
in use. He finds a suitable stor- 
age space for it just as he does 
for his car or some of his special 
agricultural equipment as con- 
trasted with the city owner who 
faces big storage bills. 

In addition, the farmer prob- 
ably can make more use of the 
trailer than any one else as he 
can put it to use as a tenant 
house when he is harvesting his 
crops or when he is called upon 
to house a threshing crew. 

Consequently, with the tremen- 
dous wave of prosperity and aug- 
mented farm income which means 
extra spending money for the 
farmer, the middle west appears 
to be the best market for the 
Reporting 
agencies are commenting on the 
tremendous sales being made by 
the automobile dealers, electrical 
refrigerator and household ap- 
pliance dealers, lumber dealers, 
and dealers in radios, power driv- 
en agricultural implements and 
other farm machinery, washing 
machines, furniture and clothing. 
It seems therefore that the trailer 
manufacturing industry can step 
out and get its share of farm 
dollars. The trailer is in reality 
a step up for the farmer, in line 
with his adoption of electrifica- 
tion, oil heat, bath rooms, mod- 
ernized home furnishings, refrig- 
erators and the automobile. 





CLEVELAND.—The Bender Body 
Co. now exhibits a complete line of 
its Travel Mansions as a permanent 
department of the Higbee depart- 


ment store here. 
_ — 
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Sears-Roebuck & Co. 
HOME APPLIANCES 
enero aa 


CREDIT FOR AN INCREASE in sales is given by Sears-Roebuck 
store, Baraboo, Wis., to this Ray-Line display trailer, which has been 
used by the store for over a year in the surrounding territory. Several 
others of similar design have been built for the store in the past year. 





Trailer Insulation Called 
Leading Customer Demand 


DETROIT. — With production 
program declared lagging behind 
dealer demand for Stream-Lite 
trailers, the General Body Corp. 
is demonstrating that the poten- 
tial trailer market can be more 
easily reached by anticipating the 
customer’s’_ desires. Prominent 
among the trailer features now 
demanded by the trailerite is 
modern insulation throughout the 
structure according to R. C. 
Reichel, sales manager of Gen- 
eral Body. 

While this demand is the out- 
come of the experience of former 
trailer owners whose dissatisfac- 
tion with uninsulated trailers is 
general knowledge, Estok Menton, 
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designer of the Stream-Lite, has 
specified Reflect-O-Cell insulation 
as part of the original layout. 

Determined to produce a trail- 
er which would provide the com- 
fort and protection afforded by a 
brick veneer home, and realizing 
that only efficient insulation can 
furnish these, an exhaustive sur- 
vey of insulation materials re- 
vealed that definite features of 
reflective insulations made their 
specification imperative for auto- 
motive use. 

Such features included thermal 
efficiency, light weight, low cost, 
ease of application and moisture 
sealing. The extensive use of 
Refiect-O-Cell insulation in Grey- 


Now Ready?! 


SENSATIONAL NEW FULLY EQUIPPED 
4 PASSENGER MODEL 


16 FOOT 


ms 


A great new field of Trailer Sales opens up to the dealer 


featuring this new Elcar Economy Trailer. 
Ideal for sports, travel, or thrifty home use, at a 


thing! 


It has every- 


price never before approached. Real innerspring beds and 


pillows, standard chassis, large refrigerator, 


7 windows. 


No extras for customer to buy. Cash in on this great sales 


sensation NOW! 


Also 


Finer 


@® 16 ft. Standard 


New and @ 18 ft. De Luxe 


@ 20 ft. Custombilt 
W rite—W ire—Phone 
Us Today! 


Some excellent territories are 
still available for energetic, re- 
sponsible dealers. Elcar gives 
the dealer real selling help. 


INVESTIGATE! 


“The New ELCAR TRAILER 


Models Lead the Field” 


ELCAR COACH 
COMPANY 


Factories: 


Elkhart, Ind. - Goshen, Ind. 











Trailer Sanitation 


Code Invoked by 


Ohio Health Dept. 


COLUMBUS, O.—Rigid health 
regulations affecting trailer house 
sanitation, effective Aug. 1, have 
been invoked by the state depart- 
ment of health and sent to all 
health commissioners throughout 
the state. 

Due to the increasing amount 
of trailers, particularly during the 
Summer months, department of- 
ficials have found it necessary to 
devise some form of regulations 
in regard to sanitation in trailers. 

All wash water, refuse, garbage 
and trailer toilet excrement can- 
not be deposited on the ground, 
or in any other manner in which 
it may eventually empty into any 
waters of the _ state. Built-in 
trailer toilets must be provided 
with “fly-tight, leak-proof recep- 
tacles,” and must contain enough 
caustic soda, or any other similar 
chemical, to render the contents 
innocuous. 

Trailer camp operators are also 
within the bounds of these new 
regulations. All trailer camps, re- 
sorts, which accommodate trail- 
ers, must furnish depositories into 
which trailer chemicals may be 
safely emptied. And provisions 
must also be furnished for the 
sanitary washing of the toilet 
cans, the department orders. 


hound Highway Buses, Fruehauf 
trailers, Ward Baking trucks, 
Ford Motor traveling clinics and 
Harris, Hayes, Aerocar and Vaga- 
bond House trailers was given as 
ample proof that Reflect-O-Cell 
would perform a similar service 
to owners of Stream-Lite trailers. 
Its adoption as a standard pro- 
duction material by General 
Body has eliminated much sales 
resistance, officials declare. 
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Because 


Outclasses competition in styl- 
ing — interior arrangement — 
strength, beauty, safety of 
construction. 


Outclasses competition in 
range of models—IN ITS 
PRICE FIELD—AND IN 
LOW BASE PRICES. 


Outclasses competition in sales 
help to Dealers. Advertising 
reaches 5,000,000 prospects 
monthly. 


Outclasses competition in point 
for point check up of essential 
features — therefore greater 


sales ability—more sales—and 
more profit. 


INVESTIGATE! 


TRAILER/IZED 


ELCAR 


ALA 
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Furnace Co. 
New Trailer Heater 


Offers 


GRAND RAPIDS, Mich.—A, the Trailer Furnace Mfg. Co. of 


trailer oil 


burning heater built 
along entirely new lines is being| 


this city. 
This heater is so designed as to 


offered the coach trailer trade by| be installed completely under the 


you want 


to sell QUALITY 


in automobile trailers 


America’s finest trailers of today 
are found in the Fleetwheels- 
Coates’ line. Priced at $1500 and 
up, furnished in beautifully 
equipped standard models, cus- 
tom built orders solicited, they 
offer any dealer who is in the 


position to sell ‘‘class’’ 


trans- 


portation a trailer that is sound 


in design, in construction and in 
the financial responsibility and 


FLEETWHEELS-COATES 


backgroundof the company mak- 


ing it. Write for further informa- 
tion in regard to exclusive ter- 
ritories on the Eastern seaboard. 


NEW! 


trailer division of Fleetwings, Inc. 


BRISTOL PENNA. 


IMPROVED! 


MARVEL WINDOW ASSEMBLY 


The new louver construction now 
available in Marvel Windows as 
standard equipment makes them 

absolutely watertight. These as- 
semblies come complete, ready 

to install, with steel 

frame, fine mesh 

bronze screen, 

double - strength 

glass, and two coats 

of oven - baked black 

enamel. The single center 

operating mechanism provides 

simplicity of operation without ob- 
struction of interior of trailer. Rubber 
lip seals out dust and rain. Built with 
automobile precision and fine workmanship 


to harmonize with modern trailer design. 


Write for catalog illustrating the full Marvel line 


representing the latest in advanced engineering. 


MARWVEER FTRAZTZAER PARES €C®O. 


19036 CELESTINE AVE. 


CARL WAGNER, President 
DETROIT, MICHIGAN 


MAKE SATISHIED LUSTOMERS with 


Coleman 


OVEN MODEL NO. 390-L 


ojeman _ 


MODEL NO. 371 


TRAILER APPLIANCES 


HOUSANDS of § satisfied 

trailer owners are enjoying 

the advantages of Coleman 
appliances for cooking, heating 
and lighting. Quality construc- 
tion, simple and dependable 
operation, improved features 
and modern design have won 
these appliances enthusiastic 
acceptance not only among 
users, but also throughout the 
trailer manufacturing field. 
Coleman Appliances make and 
burn their own gas from reg- 
ular untreated gasoline... 
fuel is available everywhere. 


COLEMAN TRAILER STOVES 


Made especially for trailers, in 
five compact, modern models. The 
line includes. a complete little 
oven range model (illustrated) 
and 2- and 3-burner hot plates. All 
are ready in an instant with gen- 
uine gas-cooking service. Equipped with 
Rust-proof Metal Fuel Tanks, easily removed 
for outside filling. 


COLEMAN TRAILER HEATERS 


This new heater circulates 3,860 cubic feet of freshly 
warmed air per hour, Heats quickly; easily regulated. 
Air is drawn off the floor, warmed by contact with the 
combustion chamber, circulated throughout trailer; no 
fumes. Beautifully finished in duroplastic enamel that 
will not chip, crack or peel. 


30,000 COLEMAN DEALERS THROUGHOUT THE 
UNITED STATES AND CANADA ARE PREPARED 
TO SUPPLY PARTS AND SERVICE ... NO 
WAITING FOR DELIVERY FROM THE FAC- 
TORY. This is an added service that trailer manufac- 
turers give their customers at no extra cost when they 
equip their trailers with Coleman Trailer Appliances. 
Write for prices and discounts. 


THE COLEMAN LAMP AND STOVE COMPANY 


Dept. TD-3, Wichita, Kans.; Chicago, Ill.; Philadelphia, Pa.; 
Los Angeles, Calif.; Toronto, Canada 


floor with only the grille appear- 
ing above the floor boards. If 
wanted by the trailer manufac- 
turer the stack can be brought to 
or above the roof line entirely on 
the outside of the vehicle or it 
can be brought up through the 
bathroom in those trailers 
equipped with toilets and thus 
provide additional heat to this 
|} room. 
In addition to the fact that the 
| Trailer Furnace has all of the 
| convenience qualities of oil burn- 
ing heat, this furnace also is said 
| to have two other important fea- 
tures of value to the trailer de- 
| signer, that of leaving the floor 
space free from stoves or cabi- 
| nets and allows for better placing 
| of interior furniture without hin- 
| drance and also it is claimed that 
| because of its location and de- 
| sign, provides a more uniform 
air flow. 
| The furnace is built in two 
| sizes to accommodate all sizes of 
| trailers and be installed in the 
older models by the dealer as 
| well as at the factory in original 
installations. 
| The grille which fits on the floor 
'and through which the air flows 
| into the trailer is made of espe- 


| cially tough cast aluminum. 


Trailer Is Called 
Housing Solution 


ELKHART, Ind.—With build- 
ing costs currently running from 
5 to 20 per cent higher than the 
| period from 1925 to 1930, Wilbur 
Schult, president of Schult Trail- 
ers, Inc., views the house trailer 
as a solution to the home needs 
of many working men. 

Schult declared that “in some 
communities a combination of 
circumstances has raised build- 
ing costs to a prohibitive figure, 
making it impossible for many 
factory workers to build homes 
such as they would like to own. 

“With the advent of the house 
trailer, however, it is possible to 
bring the benefits of large scale 
production into home building 
and in this manner make it pos- 
sible for a man to have a home 
for a few hundred dollars which 
though not as large as ap ordi- 
nary home, offers advantages 
from the standpoint of quality, 
comfort, low upkeep and fue 
bills which cannot be duplicated 
in any other manner,” Schult 
said. 

“A too rapid rise in building 
costs in many parts of the coun- 
try has held back construction and 
in that way has impeded the 
progress of the country back to 
normal conditions. The house 
trailer comes in at this point 
serving as a corrective whereby 
the excessive need for housing is 
cared for quickly and economi- 
cally,” he said. , 

“A good per cent of the sales of 
many of our dealers has been 
made up of sales for more or less 
permanent living.” 


Royal-Wilhelm 
Will Reorganize 


STURGIS, Mich.—Plans for the 
reorganization of the Royal-Wil- 
helm Furniture Co., maker of the 
Royal Coach, have been set for 
Sept. 3, when a meeting of 
creditors will be held. 

The United States district court 
at Grand Rapids on Aug. 5 ap- 
proved the company’s petition to 
present a plan of reorganization. 

Fred G. Timmer has_ been 
named temporary trustee to take 
charge of the company’s assets 
and property during reorganiza- 
tion. The normal operations of 
the business will be continued 
during the process, Timmer said. 


Production Set 


HUNTINGTON, Ind. (UTPS).— 
Production of automobile trailers by 
the National Trailer Co. is expected 
to begin early this month in a build- 
ing of the Erie Railroad shop, leased 
by the company. The company is 
headed by Milo E. Miller, formerly 
of Elkhart, Ind., and takes over the 
plant prepared for the manufacture 
of trailers by the My Own, Inc. The 
company has a three-year lease. 
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BELIEVED TO BE THE FIRST traveling business offices in the 
U. S. to be used by a large corporation, a number of Hayes trailers 
are now used by the Indiana Bell Telephone Co. Fitted out with filing 
cabinets, desks and special phone connections, the trailers are used 
as time offices and headquarters for the company’s line crews. Shown 
at top, is the exterior of one of the mobile offices, and at bottom, the 
inside arrangements of the same model. 





Over 700 Persons Attend 
Picnic of Schult Employes 


ELKHART, Ind. 
Schult Trailers, Inc., 
families attended a picnic re- 
cently at Shipshewana Lake, 20 
miles east of here. More than 700 
in all attended. 

About 75 elaborate prizes were 
awarded including a Bendix out- 
board motor, a Sparton 10 tube 
radio, electric clock, a golf bag, 
numerous trailer accessories, a 
studio couch, a gold dinner serv- 
ice, electric lanterns, an electric 
Roastmaster, occasional tables, 
gold vases, a blanket, an electric 
mixer, picnic refrigerators, camp 
stoves, golf balls, pillows, step 
ladder, cigars, flashlight, and nu- 
merous other items. 

W. J. Schult acted as master of 
ceremonies and _ delivered an 
address of welcome to the Schult 
employes and their families. He 
called attention to the fact that 
the picnic was considerably larger 
this year than last year’s event, 


Employes of 
and their 





and expressed the hope that the 
coming years would bring even 
greater numbers of employes out 
for the annual jollification. Wil- 
bur Schult, president, and Walter 
Wells, general manager of the 
company, also gave brief talks of 
welcome to the group. 


Facilities Added 

CHADRON, Neb.—At the Cleg- 
horn Cabin camp, south of Chadron, 
many facilities for automobile trail- 
ers have been added this year. New 
cabins also have been built, more 
picnic tables added, and adequate 
lighting has been provided through- 
out the woods for the accommoda- 
tion of picnickers. 


The average rate of increase in 
trailer registrations during the past 
three years is within 20,000 of the 
entire number of trailers in use in 
1928. That year there were 148,169 
trailers registered. 


OVER 700 PERSONS ATTENDED the annual picnic of Schult 
Trailer employes and their families. Shown at top, left to right, are 
William Nolting, a visitor from Hamburg, Germany; W. J. Schult jr., 
and W. J. Schult sr. Below, some of the winners await awarding of 


75 prizes. 





Michigan Leads in State Park Trailer Facilities 
Are Open t , | 


959, 
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to Trailers; 


23 Have All Conveniences 


(Continued from Page 1) 


trailerite in any one park was 
approximately 3% days. This 
means that for every camper who 
spent a week or a month in any 
one park there were many who 
were seeing Michigan in their 
vehicles and only stayed over- 
night in each camp as_ they 
toured. 


Of the 48,399 permits issued 
last year, 40,238 named Michigan 
as their home state. Ohio resi- 
dents headed those who came 
from outside with 3,051 taking 
out permits. Illinois was second 
with 1,791 and Indiana was third 
with 1,508. In all 46 states out 
of the 48 as well as Washington, 
D. C., and Canada were repre- 
sented by the camping visitors. 


The Michigan state parks had 
a total attendance of 8,911,319 
people during the year which 
represented a gain of 11.76 per 
cent over 1935. The gain in 
campers over the previous year 
was 24.06 per cent and permits 
issued to outstate campers gained 
29.91 per cent while the number | 
of outstate campers who stayed 
in the Michigan parks gained 
33.34 per cent. By this it is evi- 
dent that the increased use of 
the coach trailer as a camping 
vehicle has increased the number 
of people in the average outstate 
visiting camping party. Last 
year’s average number of per- 
sons per camping permit was) 
3.59. 


High Point Set 


The only two years when 
Michigan parks had more camp- 
ers than last year was during the 
lowest point in the depression, 
1931, when 49,910 camping per- 
mits were issued and in 1932 
when 49,120 camped in the parks. 
In those days, according to the 
park officials however, the pro- 
portion of tenters to trailer tour- 
ists was very much higher. The 
use of the trailer for state park 
camping has grown every year 
for the last five years and ac- 
cording to advance estimates 
which are just now being col- 
lected, this year’s trailer tourist 
attendance will again show a tre- 
mendous increase over the pre- 
ceeding year. 

The state park at Grand Haven 
led all state parks in numbers 
of camping permits issued last | 
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year with 2,919, the park near 
Bay City was second with 2,801 
and Traverse City was third with 
2,709. 

There is a real reason for the 
increasing attendance by trailer 
tourists in Michigan’s parks. It 
is vividly expressed in the brief 
description of the facilities of- 
fered at Grand Haven for in- 
stance—29 acres, one mile south- 
west of Grand Haven. It has a 
magnificent broad sandy beach 
on Lake Michigan which attracts 
to this park the largest crowds 
visiting any Michigan state park, 
over 1,600,000 people during the 
1936 season. In the park are 
bathhouse, store, water from 
municipal plant, sanitary system 
and electric outlets properly ar- 
ranged for connection to trailer 
campers. 

Park Well-Wooded 

Burt Lake Park up in the 
northern tip of the lower penin- 
sula has 192 acres located on the 


| southern end of Burt Lake, 1% 


miles south of the village of 
Indian River on US-27. The 


| park is well wooded and has one- 


third of a mile frontage on the 
lake and one-fifth of a mile 
frontage on the Sturgeon River, 
one of Michigan’s noted trout 
streams. It has artesian water, 
sanitary system, pleasant, well 
laid out camp grounds and a 
good sand beach. Boats are avail- 
able and Burt Lake provides 
good fishing for perch, pike and 
wall-eye. Electrical connections 
for trailers are also available. 


Then again there is the W. J. 
Hayes Park of 405 acres located 
nine miles west of Clinton on 
US-112 within easy reach of 
Chicago, Toledo, Fort Wayne and 
Detroit. This beautiful park in 
the heart of the famous Irish 
Hills district has one-half mile of 
fine sandy beach on Wampers 
Lake and contains all of Round 
Lake. Good fishing for large and 
small mouth bass, blue gills, perch 
and pike is found in these lakes 
which are restocked practically 
every year by the state. There 
are extensive wooded camp 
grounds with fine water and 
sanitary systems, bathhouse, two 
store and service buildings, pa- 
villion overlooking Round Lake, 
boat livery and a new group of 
camp _buildings. Again electric 
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THIS MAP SHOWING POSITION of all of the state parks in 


Michigan, locates the parks which 


have electrical outlets for trailer 


by the encircled dot, while the parks without electrical service are 
shown by the plain heavy black dot. 
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TERE! 


FOR ONE OF THE GRAND prizes at the Staten Island exposition 


of progress, this Covered Wagon 


master model was selected. The 


trailer is of matching color with a La Salle car which is also to be 


awarded. The exposition will be held Oct. 16-23. 


outlets are provided for trailer- 
ites at a very nominal charge. 
Way up in the northern penin-| 
sula, on the edge of the world- | 
famous copper mining country 
where Calumet is king, is an- 
other little paradise for the trail-| 
erite who wishes to get away | 
from smoke, dust and into pure) 
pine scented fresh air. Baraga| 
with its 39 acres located one mile | 
south of the town of Baraga on)| 
US-41 is on the curving shore of | 
Keweenaw Bay with L’Anse| 
visible in the distance. Here are | 
sheltered camp grounds with a} 
store and bathhouse overlooking | 
the bay. Lake Superior, inland | 
lake and trout stream fishing is | 
available within a few miles in 
practically every direction and 
the park itself while not large is| 
in a setting of great scenic | 
beauty. Again electric outlets are 
provided for the trailer tourist. 


Plenty of Room 


If you would visit what might 
be termed the finest Michigan 
offers and would like room, 
spelled with a capital R, in the 
forest primeval, and yet want all 
the conveniences of Atlantic City 
or Palm Beach, hie yourself 
away to Ludington Park with its 
3,000 acres, located 8% miles 
north of Ludington on M-116. 
Here in addition to showers, 
laundry facilities, hot and cold 
water, sanitary systems, bath- 
houses, three miles of unsurpass- 
able sand beach on Lake Michi- 
gan, electric connections for 
trailers, excellent fishing on Ham- 
lin and Lost Lakes for large and | 
small mouth bass, blue gills, 
perch, pike and wall-eye pike one | 
can have miles of majestic sand 
dunes over which to wander,| 
miles of wooded paths to ex- 
plore, picnic grounds and shelters | 
sprinkled all over the place, a/| 
lighthouse and a U. S. Coast! 
Guard station. 


Dealers who have been stumped | 
for the answer to the prospect's | 
question of where can he use his | 
coach trailer if he buys one, send | 
him to Michigan. The _§ state 
parks division will be only too| 
happy to send him a map show- 
ing | the locations of these over 50 | 


Bender Exhibits | 


‘Crash’ Trailer | 


ELYRIA, O.—Traveling to the | 
TCT convention at Keshena, | 
Wis., D. E. McGaw and wife of 
New York City, who were towing 
their Bender All-Steel Travel 
Mansion, were crowded into a 
deep ditch near Kendallville, Ind. 

Though traveling at 50 miles an 
hour when the accident occurred 
Mr. and Mrs. McGaw were unin- 
jured. The damage to their trailer 
was reported to have amounted 
to only $10.45. 

This accident was especially 
featured at the Bender display 
where the trailer was placed on 
exhibition. The McGaws empha- 
sized that after passing motorists 
had assisted them in uprighting 
their trailer, they completed the 
trip without repairs or incon- 
venience. 








The building of proper trailer 
parks, near established transporta- 
tion systems in major cities, will 
have to precede the use of any great 
number of house trailers as year- 
around homes. 


| gems of camping spots with com- 


plete description of the facilities 
available. Your customer can get 
anything he wants from crowds 
to solitude, dancing and gay life 
to the most isolated woods; swim- 
ming, fishing and horseback rid- 
ing or he can park his trailer in 
a vacation setting within 10 


| minutes of a stock ticker. 


If your state doesn’t offer you 
the usable trailer sales camping 
spots that Michigan offers get 
after your politicians and show 
them how the home state of the 
motor car provides facilities for 
the use of the nation’s finest 
| touring and camping equipment. 





Dugas Publishes 


Trailer Manual; 
In Second Edition 


DETROIT.—A new book “The 
A.B.C. of Trailering,” a pocket- 
size manual, is being received by 
trailer salesmen and trailer own- 
ers with a sigh of relief from the 
heterogeneous books and pam- 
plets which have made their ap- 
pearance since coach trailers 
came on the market a few years 
ago. The book contains 160 pages 
of information for those who own 
and use trailers or for those con- 
templating the purchase of a 
trailer. 

The author, Ernst L. Dugas, 
was formerly with the Roamer 
Automobile Co. as designer and 
builder, and is now with Travel 
Trailer Corp., N. Y. He was for 
years secretary of the Lancia Co. 
which essayed to promote an 
American edition of the famous 
Italian light. He has also had a 
valuable experience in the trailer 
industry and with this background 
he visualizes the trailer industry 
as going through the same phases 
of development as the automobile. 


THE FIRST 


AUTO 


TRAI LER 


No special Trailer Edition would be complete without mention 


of the good, old motorcycle cop—the industry’s first 


“trailer.” 


And no Trailer Edition would be complete, either, without 


mention of the 
Brake of America! 


Warner Electric Brake—the Great Trailer 


Electric Brakes have now been adopted by the majority of 


trailer manufacturers as standard equipment. 


Less expensive 


to install, operate and maintain—electric brakes have instant, 


“split-second” stopping power. 


They are simple and depend- 


able, without complicated mechanism of any kind. 


Electric Brakes do not interfere in any way with the design 


of the towing vehicle’s own braking system or motor. 
either Coach or Commercial Trailer Service, 
greater safety, convenience and economy. 
brake mountings on your axle. 


For 
they insure 
Specify electric 


WARNER ELECTRIC BRAKE MFG. CO. 
458 GARDNER ST., BELOIT, WISCONSIN 


Factory Representative—3087 W. Grand Blvd. 
DETROIT, MICHIGAN 


wannen Gléclige Brakes 





ATA Holds 


Trailerites Suggest Wanted 
Im provements in Coaches 


(Continued from Page 8) 

37. A dust drawer provided 
under the floor, just at the door, 
so that it can be slipped out to 
remove the refuse at a convenient 
time. 

38. Collapsible stacks operated 


not reach the hard slats before 
morning. 

29. Combination glass and 
screen door having a removable 
glass frame so that the glass| 
frame can be put aside when you | 
want to use the screen door. 

30. Air mattress or a perma-| 
nent bed—not the folding type. 

31. Space to be provided for an 
electric washer. glass for shaving. 

32. A wash-board bucket hav-| 40. A compartment for soiled 
ing corrugated sides, which take | linen. 
the place of a wash board. 41. Landing jack with better 

33. Telescopic handles for your | casters so that the trailer can be 
brooms and mops so that they/| easily moved around. 
can be stored in a small space. | 42. Leave the junk at home so 

34. Fire extinguisher to be pro-| as not to overload the trailer. 
vided in each trailer. 43. A drop curtain to enclose 

35. Use space above the wheel| the underside of the trailer SO 
housing for shoes by providing a| that things to be placed outside 
rubber band to hold them in place.| the trailer may be put back of 

36. A sink which drains prop-| the curtain. 
erly when the trailer is not level. 44. A folding screen to make a 


SELL THE ALL-STEEL SEMINOLE 


Seminole offers this beautiful all-steel 
shell to dealers, distributors and manu- 
facturers to finish as their customer 
wants—or as a completely finished 
trailer. Inside body length 19 feet, 9 
inches; width, 6 feet, 3 inches—super 
strong all-steel body framing, priced 
very low with attractive discounts. 
Write for details. 


SEMINOLE COACH COMPANY 


NOVI, MICHIGAN 


easily extend the stack if you 


need to. 
39. Proper tube light over the 


You Manufacturers 
Who Want More Sales! 


Something has to be done about Heat 
and Hot Water for Trailers 


DIRTY, MESSY COAL STOVES DON’T BELONG IN THE MODERN 

COACH, AND THE “TIN” RANGE OIL BURNERS WARP, CLOG AND 

BURN OUT. WOMEN ARE AFRAID OF GASOLINE AS A FUEL. ALL 

HEATERS TO DATE HEAT CEILINGS ONLY AND LEAVE FLOORS 

COLD. ... AN ENTIRELY NEW “SUPERHEATER” PRINCIPLE (Pts. 

Pending) HAD TO BE INVENTED TO MAKE COACHES COMFORTABLE 
AND TO FURNISH HOT WATER. 


THE 1938 VOYAGEUR_ SUPEROILHEATOR PROVIDES EVEN 
HEAT, WARM FLOORS AND HOT WATER 


Note These Exclusive 1938 Features 
A BIG HANDSOME HEATER 
HARMONIZING WITH FINE 
cabinet work of today’s coaches, Top 
grille 35 inches high, level with cabi- 
nets of coach. 
AMPLE HEAT WHERE NEEDED 
MOST. RADIATES HEAT DOWN 
and across floor. A true ‘Radiant- 
Circulator’ —circulates warm air 
throughout coach. 
PLENTY OF HOT WATER AT 
ALL TIMES when connected to a 
hot water tank. (Heats coach with- 
out tank installation). 
PATENT “SUPERHEAT O R” 
PRINCIPLE. More heat, Less Oil, 
All Cast-Iron Burner parts. Lifetime 
Guarantee. 
FLAME SEALED IN. NOT EX- 
POSED TO AIR of coach. Uses 
outside air successfully. Really ‘‘Air- 
conditioned.” Eliminates “stuffiness.” 
NO WICK. NO LEVELING. NO 
OIL POOL. NO FLOODING. 
Eliminates fire hazard. Burns at any 
angle, while in motion. A distinct ad- 
vance over “‘pot types.” 
REALLY BURNS THE CHEAP 
DISTILLATES (or kerosene) with- 
out clogging. Oil-feed pipe cooled by 
air. Automatic draft regulator. 
HANDSOME MODERNISTIC DE- 
SIGN CABINET. Beautifully fin- 
ished in ‘“‘duo-tone.”” Jacket in “hand 
hammered” effect. Chrome Grille, op- 
MODEL C-38 Design Pat. Pndg. tional. 
YOUR DEALERS KNOW THAT WOMEN BUY 90 PER CENT OF ALL 
TRAILERS. WOMEN WANT TRAILER HOMES AS MODERN AS AN 
“EFFICIENCY APARTMENT.” NO WOMAN WANTS TO “FUSS WITH 
HEAT” OR GO BACK TO “TEA-KETTLE DAYS.” IT IS AS IMPORTANT 
FOR DEALERS TO SAY “SUPERHEATOR-EQUIPPED” AS TO SAY, 


“OVEN COOK-STOVE.” 
GIVE YOUR DEALERS THIS EFFECTIVE SALES ARGUMENT TO MEET 
INCREASING COMPETITION 


Superoilheaters, Ine. 
Box T5 
INDIANAPOLIS, IND., U. S. A. 


The ‘‘Voyageur’’ Superheator is sold 
in the same price range with ordi- 
nary, inefficient heaters. GET COM- 
PLETE SPECIFICATIONS AND 
PRICES TODAY. 


| from the inside so that you can} 
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A folding magazine rack | 


‘Sweating’ Called 


Major Problem in: 
Trailer Building | 


NEW YORK.—To the un- 
initiated, it is news that trailers 
“sweat,” but sweating is a major 
problem according to H. C. 
Phillips, manager of the Oak 
Lawn Trailer Co. Phillips has 
found that in the manufacture of | 
trailers by his company this 
fault is overcome by the in- 
clusion of cane fiber insulation 
board in construction. 


Phillips has found in years of 
trailer building experience that he 
produces a trailer that is cool in 
summer and warm in winter by 
using two layers of Celotex in the 
roof. He also advises the use of 
cane fiber board for lining and 
for outside work with a covering | 


Meeting of Owners, Dealers, Makers 


two-room trailer. 
45. 
that you can put away when you! 
don’t want it and hang it up when | 
you do want it. | 
| 


—Courtesy Newark Sunday Call 


THIS DE LUXE TRAILER provides a novel means of commuting 








over it of canvas or leatherette. 


The owner who is ordering a 
trailer built to his measures and} 
specifications can, of course, in- 
dicate exactly where and how 
much insulation is to be used. For | 
instance, the Wilkie brothers, 
polo players, silver miners, and 
machine specialists, own a well 
designed trailer which they uti- 
lize as both office salesroom and 


between Newark, N. J., and the shore, for this group of Newark busi- 
ness men. Left to right: Stanley M. Tracy, treasurer of the Driver- 
Harris Co.; William B. Reilly, vice-president of Feigenspan Brewing 





traveling living quarters. 


Thoroughly insulated with cane 
fiber board, this trailer is, accord- | 
ing to its owners, entirely com- 
fortable whether it is parked on 
a high mountain peak or moving 
through a New Mexican desert. | 


N. ¥. Beckers Use 
Outfitted Trailer 
As Security Office 


NEW YORK. — Although there 
have been many types of travel-| 
ing libraries, R. M. Smythe, Inc.,| 
of New York, dealers in obsolete | 
and over-the-counter securities, | 
becomes the first firm to use a| 
trailer as a financial library. The} 
trailer is outfitted with duplicates | 
of the most important reference | 
books and _ records from _ the 
Smythe library. 

Field men of the Smythe firm 
will visit for suburban districts, 
conducting an _ over-the-counter 
business in securities and provid- 
ing information on obsolete se- 
curities from their rolling office. 


More than $100,000,000 is wait- 
ing in banks, trust companies, and 
the U.S. treasury for the owners 
of obsolete securities ignorant of 
their true value. Many people 
hold what they consider worth- 


| 
| 


| luxe transportation. 





less pieces of paper stored away 
in attics or closets. The Smythe 
trailer is to encourage security 
holders to unlock the old horse- 
hair trunk and bring out those 
lovely tinted papers. Perhaps the 
owners may discover that they 
are really wealthy. 


Vacuum Power Co. Uses 
Trailer as Selling Aid 

DETROIT.—Another firm now 
using display trailers as a selling 
aid to its product is the Vacuum 
Power Equipment Co. of Detroit 
and Toronto, manufacturer of 
Vel-Vac power braking equip- 
ment for cars, trucks, and all 
types of trailers. 

Demonstrating the actual vacu- 
um braking equipment to fleet 
operators, dealers, distributors, 
and other prospective users, sim- 
plifies selling and conserves both 
buyer’s and seller’s time. It also 
suggests new uses and methods 
of installation and service, ac- 
cording to C. B. Johnson, general 
manager of the company. 


| Co.; Frank C. Mindnich, president of Federal Trust Co., and Christian 


W. Feigenspan, president of the brewing company. 


Prominent N.J. 
Commute in Deluxe Trailer 


NEWARK, N. J.—Summer com- | 
muting problems from the city | 
to New Jersey seashore resorts | 
have been solved for five business | 
executives here by a Curtiss Aero- | 
car and a Buick coupe. All are| 
perennial summer travelers to the | 
shore by train or automobile. The | 
men are Christian W. Feigenspan, 
president of Feigenspan Brewing 
Co.; William B. Reilly, vice-presi- 
dent; William E. Selby, chairman 
of the board of the National 
Commercial Title & Mortgage 
Guaranty Co. and mayor of Al- 
lenhurst, N. J.; Stanley M. Tracy, 
treasurer of Driver Harris Co., | 
and Frank C. Mindnich, president 
of the Federal Trust Company. | 


The trailer bug bit Reilly early 
in the season and he persuaded 
the others to try out his way of 
getting places. Now they’re a 
strongly united commuting club, 
full of praise for this form of de 


The five meet at the Reilly 
home in Allenhurst each morning | 
for the trip to Newark. Newspa- | 
pers are aboard and a skipped | 
breakfast at home is of no con-| 
sequence—the trailer’s  refriger- | 
ator is ready for just such emer- 
gencies. 


In the matter of time, the Aero- 
car gets over the highways to) 
Newark with as much dispatch as 
the express travels the parallel 
railroad tracks—from an hour 
and fifteen minutes to an hour 
and a half for the 40-odd miles. 
It sets its own schedules, how- 
ever, and delivers its passengers 
directly to their offices here. Dur- 
ing the day the coupe and trailer 
rest in the Feigenspan garage, 
awaiting the clarion call at 4:30) 
p. m., when the return trip to the 
ocean gets under way. 


The Aerocar is about 30 feet 
overall. Its fore compartment is 
fitted up as a club smoking room | 
—deep leather chairs, radio and 
telephone to the driver. Amidships 
is every facility for checking the 
pangs of hunger which might} 
strike with awful suddenness 
halfway along those 40 miles. 
Here are a two burner stove, a 
sink with hot and cold running 
water and a water heater. The 
rear compartment is a_ fully 
equipped lavatory, complete with 
shower bath. 

Time en route for the five pio- 
neers is pleasantly consumed in 
playing cards, reading, chatting 
and relaxing in general. They say 





| under which city ground 


Businessmen 


they like it far better than com- 
muting by automobile because 
they can’t see ahead and are not 
under the constant strain of 
mentally applying the brakes. 


Trailer Village Planned 
For °37 Allegheny Fair 
PITTSBURGH, Pa. — Arrange- 
ments have been concluded for a 
Trailer Village to be added as 
one of the attractions of the Al- 
legheny County Fair, Sept. 1-6. 
All distributors or manufac- 
turers desiring to exhibit trailers 
are requested to notify H. G. 
Sharp, chairman, Pittsburgh 
Trailer Dealers’ Assn. Nearly 1,- 
500,000 people attended the fair 
last year, according to Sharp. 


Leases Trailer Site 


OCEAN CITY, N. J.—A contract 
is leased 
for the operation of a trailer camp 
on the basis of a percentage of the 
gross has been approved by the city 
commissioners here. The lessee is 
William S. Cummings, of Merchant- 
ville, near here, who will install 
electric service, drinking water and 
sewage disposal systems and pay 
the city 20 per cent of his gross 
rentals. The commission has banned 
all other trailer camps here in a 
recently passed ordinance. 


The use of the display trailer is 


changing the merchandising methods 
of the 


electrical house appliance 
wholesalers and dealers. 





MODEL 


WORM DRIVE 


VENTILATOR 
ADJUSTER 


Not necessary to remove screen— 
just turn the knob. Worm drive 
assures smooth, positive action. 
Locks cover at any angle, or pulls 
it down tight to keep out rain. In 
use by leading trailer manufac- 
turers. Write for descriptive cir- 
cular and information. 


John $. Gullborg Mfg. Co. 


4309 Ravenswood Ave. Chicago, Ml. 





Manufacturers, 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


Lack of Selling, Inadequate Camps Impede Sales 


rs. Distributors 


Voice Opinion in TT Survey 


(Continued from Page 1) 


erly analyzed in the first place. 
With the majority of trailer pur- 
chases ‘falling into the _ for- 
domestic-purposes category, trail- 
ers continued to be designed 
mainly to meet the tourist-trailer 
demand, the survey reveals. 


As a result, TT was told, the 
industry has not been able to 
avail itself fully of its greatest 
potential market. However, not 
only has the trailer in the past 
been inadequately equipped for 
permanent-home use, but the mis- 
taken interpretation of the buying 
motive has naturally resulted in 
poor salesmanship. 


Insufficient experience rating, 
adverse local legislation, and a 
failure to clear up the domicile 
question were declared to be the 
outstanding reasons for the 
“ultra-conservative” trailer paper 
attitude of the finance companies. 
Most of those questioned by TT, 
however, reported an increasing 
improvement in the time paper 
situation. 


Following are 
statements made 
the survey: 


Bertha M. Orr, Orr & Orr, Chi- 
cago, Royal distributor: “It is 
true that people who are thinking 
of buying trailers for permanent 
living start out to buy a trailer 
that is a self-contained unit, par- 
ticularly with reference to toilet 
and lavatory facilities. If the 
purchase of trailers for perma-| 
nent living, and by this I mean 
people who are employed and 
would not change location fre- 
quently, is to develop into a ma- 
jor portion of trailer sales, then 
you will see the manufacturers 
develop two distinct types of in- 
teriors, one built and sold for 
permanent living on location, the 
other for mobile use. Or when 
camps throughout the country 
have facilities for trailers to con-| 
nect with sewage and waste dis-| 
posals, such as is really necessary | 
where trailers are to be used for | 
homes on location then a single 
standard of interior equipment 
will be practical. I certainly do 
not think the trailer of today is} 
the ultimate for permanent loca- 
tion use but believe it will be de-| 
veloped in the near future. Cer-| 
tainly with the facilities as they 
are today a single unit oe | 
for permanent location would not 
be practical for vacation and| 
highway use. 

“Lack of proper camps has af-| 
fected trailer sales in the Chicago} 
area where people were intending | 
to buy them for permanent living | 
and I think has seriously affected 
our sales in that group more than | 
in any other. * * * I think the} 
industry has a firm foundation 
and that it will develop way be- 
yond its present proportions. If | 
some of us in the industry, and I| 





some of the 
in response to 





| buying public 
| American 


|a°opted the proper laws, 


am willing to include myself, have 
expected too much in too short a 
time and it did not materialize, 
doesn’t mean that the industry 
as a whole is going backward. 
You and I will see a lot of chaff 
sifted from the wheat in the 
months to come but it will be for 
the good of the industry, so let 
it come.” 


Raymond Sellhoun,  Sellhoun 
Sales & Service, Covered Wagon 
distributor, Lansing, Mich. “Trail- 
ers have not been designed for 
greatest ‘livability’ and therefore 
we have lost buyers which seems 
to be the most numerous type of 
prospects. However, we have no- 
ticed a drop in this, also since 
the cities have taken different 
steps which are a detriment to 
the industry.” 


One manufacturer, who pre- 
ferred not to be quoted said: 
‘tirst of all, I believe that the 
labor unrest has been the most 
prominent factor. Adverse legis- 
lation, lack of proper camps, are 
important in the order named. 
There is no question but what 
the attitude of the finance com- 
panies on retail paper, is doing 
its share to slow up business in 
not only retail but wholesale as 
well. We have had several dis- 
tributors about to close when 
they became discouraged because 
of the attitude of the finance com- 
panies. ... Personally, I feel that 
the trailer manufacturer is going 
to have to pay more attention to 
the livability of the job than ever 
before. It is very evident that 
quite a few people have pur- 
chased trailers who have found 
them unsatisfactory in construc- 
tion and for that reason have not 
recommended them to their 
friends.” 

Fred Hawkins, Schult distribu- 
tor, Chicago: “There has been a 
great deal of unfavorable pub- 
licity given trailers in news- 
papers and other publications. 
‘They all have their effect on the 
as the average 
reads these publica- 
tions it builds up in his mind 
that if he purchases a trailer he 
will be unable to use it as he 
sees fit. As this is a young busi- 
ness we need more favorable 
| publicity and more concentrated 
display advertising which should 
be done by the manufacturer on 
a co-operative basis if they can- 
not afford to do it individually. 

“In the past few months small 
towns have put through unfa- 
vorable ordinances. The different 
state legis!atures as yet have not 


the general public in a quandary 
as to what they may expect in 
the way of taxation and regula- 
tions should they purchase a 
trai’er. 

“The 


trailer industry has re- 


STAGGERING TANDEM SPRING arrangement for trailers, de- 
signed to reduce pull on the towing car by permitting the closer 
mounting of double wheels, has been developed by engineers of the 
Bender Body Co. The engineers declare that tests have shown that 
in this arrangement 93 per cent of the trailer load is carried on the 
dual axles, only 7 per cent on the draw bar. 








leaving | 


ceived a great blow from the ma- 
jor finance companies which have 
to date refused to take retail 
paper. This has forced trailer dis- 
tributors and dealers to tie up 
their working capital in financ- 
ing their own paper or compel 
them to put the paper through 
the gyp finance companies whose 
rate exceeds 20 per cent which 
makes the notes too high for the 
average buyer to handle. 


C. M. Lutes, Kozy Coach Co., 
Kalamazoo, Mich.: “Our dealers 
are doing a very good job for us 
in selling and as we have always 
picked our dealers carefully, we 


never allow any Kozy Coaches to| 


set on sand lots and filling sta- 
tion corners so that our coaches 
would become ‘shop worn’ before 
they were sold. I think that that 
is one of the biggest mistakes 
our industry has made. You can 
imagine how a large city would 
look with 100 or 200 automobile 
agencies if they all had some 
kind of a lot to display on, rather 
than a nice show room we know 
of today, with a colored porter 
to keep their jobs clean. 

“T think, only too many trailer 
manufacturers are so overly-am- 
bitious to get a lot of dealers 
that they will take anybody who 
can afford to buy one car and 
give them the longest discount 
possible. That is the reason why 
everybody who enters a show- 





room wants to become a dealer) 


so that they can get a large dis- 
count and then stand back and 
laugh at you, thinking that they 
put something over on you. I 
think that when trailer manufac- 
turers really wake up and face 
this situation, we will have real 
list prices and not give anybody 
a discount who does not have a 
first-class showroom and capital 
enough to stock several jobs, so 
that when customers walk into 
their place, they have an atmos- 
phere of security and dependa- 
bility. As it is now, they can rent 
a ‘hole in the wall’ for a few dol- 
lars a month, or even a cheap lot, 
and who would want to buy from 
an agent who is 


gone tomorrow?’ I 





‘here today and | 
personally | 


think it reflects on the company | 


who is selling to this type of 


dealer.” 


H. D. Wilshire, general 
ager, Split Coach Motor Corp., 
York, Pa.: “Still in its infancy, 
too rapid growth is never desir- 
able, and we can expect set-backs 
until all things which influence 
the purchase of trailers, such as 
development of trailer camps, 
trailer equipment and accessories, 
etc.. catch up with the industry 
itself. The real state of develop- 
ment for trailer use, far beyond 
the industry itself, and unques- 
tionably there is a serious prob- 
lem for many potential trailer 
buyers, is to find places where 
their trailers can be used com- 
fortab’y. More and better 
trailer camps, sections in state 
parks, etc, is the answer to this 
question, and if these facilities 
improve, it is logical to expect 
that the demand for trailers will 
increase too.” 


L. J. Wilds, Elcar Coach Co., 
Elkhart, Ind.: “An _ important 
matter is the financing of retail 
and floor plan for the dealers on 
trailers. It seems as though the 
finance companies are still skep- 
tical of this trailer paper. If this 
continues I would suggest that 


the larger trailer manufacturers | 


form their own finance company 
in order to take care of the floor 
plan and retail paper for trailers 
only.” 


B. R. Scheff, Palace Travel | 
“Regarding | 


Coach Corp., Flint: 
the dealers and their ability to 
sell, in reviewing our dealers’ 


ability to sell coaches and trying | 
to determine whether they have 


done a good job, I find one out- 
standing fault and this is un- 
doubtedly prevalent throughout | 
the entire industry insofar as’ 


| 
man- 





| 





dealers are concerned. There is 
a decided reluctance on the part 
of the dealer to carry a repre- 
sentative line of coaches so that 
he can intelligently display that 
merchandise which the manufac- 
turer produces and cater to the 
wants of the public in the same 
broad scope that he does with 
his automobiles. 


“There is also a decided reluc- 
tance to treat the trailer industry 
or the sale of trailers as a busi- 
ness proposition. Most of the 
dealers have taken it on as a 
side-line with the idea that they 
would sell one if they could but 
not making any particular effort 
to do a worthwhile job. As a re- 
sult, this attitude has not brought 
about sales and it is not conducive 
to volume business. The very re- 
luctance on the part of the dealer 
to meet the manufacturer half- 
way is reflected in his sales talk 
and in many cases is discourag- 
ing to the prospect.” 

W. O. Wells, general manager, 
Schult Trailers, Inc.: “Daily we 





have some dealer or distributor 
having trouble getting finance, 
and it would be a great boon tu 
business in general if these fel- 
lows would loosen up and accept 
the trailer business as a real in- 
dustry. However, our dealers are 
doing a splendid job, and we are 
not at all worried about business 
conditions.” 


TRAILER 
DRIVEAWAY - 


Turn your trailer deliveries over 
to Sheldon. Prompt, efficient serv- 
ice to any point in the United 
States. Rates governed by service 
rendered. Operating out of 6 lake 
points. Write for rate schedule 
from your shipping point. 


MPUC. L5200 MF-ICC 94350 


Sheldon Driveaway Service 
1123 Ward St. Saginaw, Mich. 


MODERN TRAILER HEAT 
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sa 
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Flush installation 
leaves floor space 
for furniture. 


with... 


ORIGINAL 
NO SPACE FURNACE 


At last you can have a 
trailer that is completely 
modernized inside. Install a 
No Space Trailer Furnace. 


It gives you that extra space or extra cupboard you have 
wanted so long. Works in the floor with an attractive 
aluminum hot air register. Draws cold air from the floor, 
completely circulates heat so that every nook and corner 
of your trailer is efficiently heated. Also acts as a semi- 
air conditioner for summer months. Two models (patents 


pending). Write for details. 


Trailer Furnace Mfg. Co. 


1573 Division Ave., S. 


Grand Rapids, Mich. 





Le STREAMLINE DECK VENTILATOR for ’38 


Complete assembly ready to install. Provides Mitered 


Trim for opening. 


Heavy die-drawn steel cover with rounded edges and 


corners. 


Pressure-seal sponge rubber positive assurance against 


leakage. 


Frame assemblies telescope for any roof thickness. 


Cover is operated by heavy worm-gear. 


independent of screen. 


Controlled 


Screen quickly and easily removed for cleaning. 
Hugs roof closely—enhances beauty of any Trailer. 
Curved overhang of cover allows partial opening in 


bad weather. 


Frames constructed of galvanized steel—job weighs 


ten pounds. 


Cover opens to full 90 degrees. 
Low price makes Ventilator available for the inex- 


pensive Trailer. 


Also Manufacturers of: 
Heating Stove Stack Heads, Heating Stove Cabinets, 


Automatic Side-Wall 


Ventilators, 


Water Tanks, 


Cook Stove Ventilators, Skylight Ventilators, Etc. 


AUTOMATIC VENTILATOR COMPANY 


CORUNNA, MICHIGAN 





SCOOPS the Industry 


F. O. B. FACTORY - UNFURNISHED 


with the New “BUY WHAT YOU WANT” Plan! 


The Pacemaker has taken the country by 
storm. North, South, East, and West— 
EVERYWHERE dealers and prospects 
are talking about the new and sensational 
low-priced Covered Wagon with the 
revolutionary “Buy What You Want” 
merchandising plan. It’s the hit of the 
Industry and it’s bound to be a source of 
sales and profits for Covered Wagon 
Dealers. 


Think of a Covered Wagon—with all 
that the name implies—for only $298.00 
f.o.b. factory! Here’s news of interest to 
every trailer prospect. Think of being in 
a position to sell a prospect just the 
equipment he wants. With the new “Buy 
What You Want” plan, the prospect can 
Looking to the f4Viechen furnish the trailer to suit himself—buy 
latest rove and the Gini groups what he wants, when he wants it. 


be installed § 
purchaser. 


COVERED WAGON CO., 606 CASS AVENUE, MT. CLEMENS, MICH. 
COACHES 


The Pacemaker is now in production and 
dealers are already beginning to feel the 
added impetus it is giving to trailer sales. 
More prospects are coming in—and more 
prospects are BUYING because the 
Pacemaker fills a long-felt want—a 
quality-built trailer at a price people can 
afford to pay. 


Regardless of what trailer franchise you 
now have, it will pay to get all the facts. 
Send the coupon below for photographs, 
specifications and details about the new 
dealer merchandising plan. Your inquiry 
will be treated as confidential. 


| COVERED WAGON COMPANY 
| 606 Cass Avenue 
| Mount Clemens, Michigan 
| Gentlemen: 
I want more facts about the money-making possibilities offered 
| by Covered Wagon Trailer Homes, 
! 
| 
| 
| 


ORIGINATORS AND WORLD’S LARGEST BUILDERS OF TRAILER Chis cast Bilin 





